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HOW RIPE IS YOUR TEME? 
When is the best time to approach @ 
prospect? Punch-time! Punch shows 
him your advertisement when he ds io a 
good mood: when he has time to tread 
and remember. You couldn’: buy tiper 
time, 
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Introduce the nam 


Get it known 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION LONDON POSTER ADVERTISING ASSOCIATION LTD. 
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EX=LIIRROR CHIEF JOHN COOPE NAZED AS MANAGING 
DIRECTOR OF NEIS CHRONICLE AND THE STAR 


John Coope, until liarch 1 deputy chairman of the Daily Mirror, will 
join the boards of the News Chronicle and The Star as managing directer 
on Monday. He will also become a director of the Daily News Ltd. His 
appointment wag announced on ilednesday by Laurence Cadbury, chairman ef 
the Daily News Ltd. 

The managing directorship of the two papers has remained vacant since 
October 1954, when Frank Waters died. 

Mr. Coope was also a director of the Sunday Pictorial, Albert E. Reed 
& Coe Litde, and Anglo-Canadian Pulp and Paper Mills Ltd. of Quebec. 

He has been for many years a member of the council of the NPA, and is 


a former chairman of the ABC, a member of the Newsprint Rationing Com- 


mittee and a vice-president of NABS. He is 55, and was educated at Rad~ 


ley College. 
Another appointment to the beard 
of the Daily News Ltd. is that of 


THANK 


Congratulations have poured in 
by letter, telegram and telephene 
on last week's 60=—page emergency 
edition of Advertiser's Weekly. 
And a record response te classi- 
fied advertisements reflected 
the keen interest in our effort 
to overcome difficulties caused 
by the London print steppage. 

We thank our readers and ad- 
vertisers for their co-operat- 
ion and their appreciation of 


George Crosfield, manager of the 
company, and a director of the News 
Chronicle and The Star. 


ALBERT STANLEY MITCHELL, advertise- 
ment manager of the Daily Telegraph, 
died on Sunday. He was 63. He 
joined the Telegraph in July 1929, 
during the war was national adver= 
tisement representative, and suc=- 
ceeded the late AeJ. Smith as ad- 
vertisenent manager in June 1955. 


problems invelved in the pro- 
duction with office printing 
machinery of the normal 11,000 
copiese 
We hope that the dispute in 
he printing industry will soon 
settled and normal preduction 


Ascot use 
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ATV RPTrewp:c 


ATV RGVIS RATE al UCTURE3s RUN RATSS, 


& completely different rate structure involvins run-of-programne rates 
and fixed-time guaranteed positions will be introduced dy ‘ssociated 
TeleYVision Ltd., on September 17. Until then, a temporary bonus scheme 
will operate for London and Midlands bookings 

chard Le Kayer, director, state 


advertis: 
adverti 


The rates for the 30-second and Lf ond spots are redu 
lation to those 6O0-second 
The description time sesnerts as. A, A and B will be discontirued. 
—_ temporary bonus schene will provide an edditional free allocation 
ime to the sane valuc, if avcilable. It will apply, Sor Lidland 
to the Midland station only; for London booi 
uificient unsold space to implement the offer in Lond 


iorence 


cach woek 
weolk 
The new rates 
ooturcay 
inday “T3233 Pem Se, £105; 15 
Saturday 2600; 30 secs., 


Pere and 7250-11 Peme )3 


£95; 15 secs., £50. 


4 new ATV card states the BBC audience resoarch servico roperted that 
two million adults vicwed ATV London programmes on Sunday, February 5. 
It is also claimed that response from viewers in South-Jast Zncland 
on two successive weel:-ends showed that many thousands for outside the 
primary. anc secondary sorvice arecs by the ITA aro 
receiving independent television pro- 
reports record acceptable reception of Itidlands 
Zicld as for cway as 100 or even 140 miles. 

(A tine- 


bonus scheme introduced br Associated-Re 


1ssuce 
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S.: £1,250 (oach booking carries the richt to take part in an .TV merchan- 
uvenings 60 sscs., £5703 socs., £225; 15 secse, 
Spous, monday to rriday. SO 7650 peme, and 9.30 pem, 
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£2753; 60 secs., 8.650 poem, £500. 
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GRANADA RESEARCH SHOWS MILLION VIEWERS ARE 


READY FOR NORTHERN TV TRANSKI ISS10NS 


Commercial TV prograames, transmitted from Winter Hill, Lancashire, 
will start during the first few days of May, but it was still not pos- 
sible to give an exact date, Sir Robert Fraser, director-general of the 
Independent Television Authority told a press conference on Monday in 
Manchester. 

Programmes will be transmitted from Emley Moor, Yorkshire, in the au- 
tumn, probably October, Sir Robert added. 

Howard Thomas, managing director of ABC (Television) Ltd., said that 
ABC would be on the air on Saturdays from 4 peme until 6 peme with trans- 
missions beginning earlier in the afternnon for outstanding outside 
broadcasts, and from 7 peme until llpeme on Sundays from 2 peme until 
6 peme and from 7.350 peme until 10.45 peme 

James Phoenix, Granada TV Network Ltd.'s Northern administrator, said 
that some time ago Granada had commissioned a research project.in the 
area of the first transmissions of commercial TV in the Northe Primary 
object was to find out what the people of the North wanted to see on 
their new TV service, and among other things, at what times of the day, 
other than the evening, people would appreciate being offered certain 
TV programmes. 

Until all these facts were collated, there would be no detailed ann- 
ouncement of programmes. But the survey had revealed, he said, that 
more than one million TV viewers in the north had sets and aerials able 
to receive the new service as soon as it started. This number would be 
greatly increased by the opening date. 

Replying to questions, Sir Rob ert Fraser said that there was now quit 
a lot of evidence that TV advertisin 1g brought results, although the peo- 
ple who were most reluctant to make available success stories were those 
enjoying that success. 

Primary service area for the Winter Hill transmitter extends in the 
north-west as far as Barrow-in-Frurness (over 50 miles )5 in the north to 
Settle (about 35 miles); in the east to Glossop (about 30 miles); in 
the south-west to beyond Wrexham (about 50 niles); and in the west to 
beyond Rhyl (about 45 miles). 

The primary service area for the Emley Moor oda-ony litter extends in the 
north to Harrogate (about 30 miles); in the east to Hull (about 55 miles) 
and in the south to Newark (about 50 miles). 

The secondary service areas extend in most districts to places between 
five and ten miles beyond the primary areas. The population of the aress 
which the Winter Hill transmitter will serve is estimated ats: primary 
service area, 6.95 million, secondary service area 0.66 million, making 

total of 7.21 million. 

Population of the areas which the Emley Moor transmitter will serve 
is estimated to be: primary service area, 4.27 million; secondary ser- 
vice area, 0.65 million, making a total of 4.92 million. 

* * * 

Granada TV Network Ltd. has announced that it is entering into a long- 
term contract for the Nielsen TV Index Service. It “regrets” that it 
can not agree to join the IPA-ISBA-programme contractors steering commit- 
tee for TV audience research, but thinks that Nielsen is “best equipped", 
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: A "NICER" LIFE WITHOUT POSTERS, SAYS MISS LASKI 


Life would be “nicer without posters", said Miss Marghanita Laski du- 
ring a "Home Affairs" programme on the.BBC last week. Miss Laski said 
that she was “against posters on principle, because I think-life would 
be nicer - i.e. at a higher standard - when one isn't thinking about 
things to buy. Posters ensure that we're thinking about things to buy 
J almost as soon as we leave our homes." 
; She continued: “A recent social survey disclosed that the average dwe- 
ler in a pretty average town, would pass some 200 posters a day, and 
ag this means that some 200 times a day the idea of buying something is 
: made to flicker in our minds. That's not to mention, of course, invita- 
tions to buy in newspapers and on one kind of television. And if, as 
. Suneone once said, 'The easiest way to double your income is to halve 
; your wants', you must admit that in our modern society, quite a lot of 
pressure is put on us not to raise our standard of living in that par- 
ticular way". 

Miss Laski particularly condemned having posters round building sites. 


They blocked the view, which widely-spaced palings would not. "Nowa- 
ik days," she said, "no sooner do people start working 
a than they corset it up with a great poster site, or 
4 id fence about 10 feet high, and the first thing we 


. building is when the posters and the hoarding 
"s ing pops out finished. It's no woader we can't ppreciate architecture 
1% any more when we can't even see how buildings are made" 


come down and the 


1,250,000 CIRCULATION FOR LAUNDRADS. 


Circulation of Laundrads - the shirt - and laundry-parcel stiffener 
ardboards that carry advertisements - 
7 mark required by the Institute of 
¥ allowing its members to take part, says Dennis Bowyer-Yates, 
i ging director of Evelyn Bowyer Ltd., the firm originating the schen 
The IBL is pledged to devote most of its 
tising for the laundry industry. 
In addition, the Co-operative laundry movement now takes 350,000 Lauwn- 
drads, advertising goods not in competition with Co-operative products. 
Among advertisers who have already booked space with “aundrads are: 
Good Housekeeping, Brooke Bond, Neptri 


18 now coU,UUUC over 


itish Launderers as ac 


a 


roceeds to national 


Vacuum Cleaner Service, J. Lyons 
& Co.Ltd., The Academy of Charm and Beauty, Dalmas Plastic Dressings, 
Addis Brushes, Currys, the radio 
Publicity Department, a cizarette 
and a canned fruit company. 


md cycle dealers, Brighton Corporation 
nanufacturer, a paint manufacturer 


ON SHOW: Trico-Frolbert Ltd. are NEW OFFICERS: Donald MacLehose 
exhibiting this month at four was elected president of the Glas- 
Continental motor shows: Amster- gow ldaster *rinters Association at 
dam, Copenhagen, Geneva, and its 


annual meeting. Vice-president 
Stockholm. The Trico mobile is J.B. MacPherson, secretary T. 


exhibition van will go on from 
Copenhagen to Stockholm. 


Watson McCarroll, and treasurer 
James T. Scott. 


~ 
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illian liemory s advertisement 
or, lhews ‘Chronicle, has made 


the following ap his 


devote mainly to 
contact. lie has since 1949 worked 
on Kems ley provincials and Sundays. 

Ee Allen Cavanagh, a new reproe- 
sentative who will deal mainly 
with motoring advertising, served 
on a number of Odhams technical 
journals for some ycars. John 
Jewell has come from Punch to the 
lews Chronicle city office. 

* 

William J. Brittain, former 
proprietor of the xecorder, has 
given up tho chairmanship of the 
Cuiana Graphic. Ile is succeeded 
by J. L. Garbutt. 

= * 

D.C. Matthews has joined the 
Cable Printing & Publishing Co. 
Ltd., as assistant to A.A. Salmon, 
advertisement director of Cable 
Press Ee will be concerned with 
the advertisenent department of 
The Garage and Motor Agent, and 
Look and Listen. 

* * 

Stanley Arms has joined Fry's 
Motor Works Ltd. as publicity mana- 
ser. He was formerly with Kerry's 
(Great Britain) Ltd. 

* 

Iiiss Moira J. Keast has been ap- 
pointed public relations officer 
to the Kayser 3ondor Group. 

* 

P.O. Barnett has joined Harris 
Leous Ltde, vinsbury Works, as 
advertising manager. 

* 

Derek Thomas has joined John 
liobson & Partners from Napper, 
Stinton, Woolley. 

* 
lian-kade 
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Joan Price, head of Arm- 

strong-warden's f fashion and beauty 
reletions service, has be-=- 
come engaced to liichael Constanti- 


nidi, an account executive. 


* * * 

Miss Sheila Davies has joined 
7.C. Pritchard, Wood & Partners 
Ltd. as a press officer in the PR 
department. She was formerly as- 

istant circulation manager for 
Sawell Publications Ltd. 

* * 

heller, display suporin- 
aig who has been with Imper- 
ial Airways and BOAC in the adver- 

ising branch since 1935, has mar- 
ried liiss Iris Hill. 

* * 

Ralph Beck, the Gas Council's 
photog -raphic officer, has been in- 
stallod as presidert of the London 
Centre of the Institute of British 
Photosraphers.« 


OBITUARY 


Commercial artist Antony Lake 
died on Thursday of last week at 
his home at Nazeing, Essex. he was 
90. After studying at St. liartins' 
School of Arc, he worked with a 
number of printing firms and stu- 
Gios, including his own commercial 
art studio, and as a freelance. 
Since the war he has created post- 
ers, brochures and folders for 
London Transport and national tran- 
sport undertakings. 

* * * 

Thomas Cory Burrow has died at 
Bideford, aged 83. lie was publi- 
sher, editor, reporter, printer, 
and delivery man of the Hartland 
Chronicle, North Devone He foun- 
ded his one-man newspaper, which 


was sent to subscribers all over 


the world, exactly 60 years ago. 
It was last published in 1940. 


Vareh 9, 1950 
HEWS AZ0UT PEOPLE 
join Courtaulds Ltd. 
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CLUB 


NEWS 


BILLY GRAHAM CAMPAIGN A “POWERFUL EXAMPLE OF ADVERTISING" 


The last sessiq.of the season for the public speaking section of the 
Publicity Club of Leeds debated the motion that “Advertising is an unne- 


cessary evil". 
representing the Leeds University 
club the motion was opposed by J. 
nally defeated by 25 votes to ll. 

Mr. Cohen described advertising 


It was proposed by li. Cohen and seconded by K. Taylor, 
debating society. 
Kirwin and J.R.W. Worrall, and was fi- 


On behalf of the 


he "most cretinous influence" of 


the century, which encouraged people to build their lives in terms of 


saleable goods and money. 


Advertising induced people to accept uncondi- 


tionally what was said about a product. 


In reply lr. 


Ktrwin said that advertising made it possible for the 


public to make their choice and for the advertiser to make a reasonable 


profit on goods. 
tising campaign. 


CONCERTSD EFFORT "A GREAT HELP" 


Lord and “ady Westwood received 
guests at the annual dinner of the 
Publicity Club of Newcastle upon 
Tyne & District, at Tilley's Res- 
taurant, Newcastle. Lord Westwood 
club President, welcomed over 70 
members and guests. 

Chief guest speaker was Leslie 
E. Room, Director General of the 
Advertising 4ssociation. He con- 
gratulated the club on their re- 
cord in encouraging young men in 
the profession, and said that the 
concerted efforts of advertisers, 
advertising agencies, the press 
and the poster associations had 
done a great deal to cut down 
"ridiculous and to 
eliminate the advertising fraud. 


TV PANEL: Six commercial TV ex- 
perts will speak at a Publicity 
Club of London television forum 
on Monday, at the waldorf Hotel. 
They are P.G.E. ‘larburton, J. 
Haydock, Brian MacCabe, Howard 
Thomas, and Harry Alan Towers. 
The forum will discuss the TV 
progress alroady made, and the 
work still to be done. 


He thought one of the powerful arguments for adverti- 
Sing was presented by Billy Granan 


filled the churches by his adver- 


IN BRIEF ..... 


Encounters with Hitler and 
with the Soviet political police 
were included in reminiscences of 
his days as a correspondent of The 
Times told by James Holburn, editor 
of the Glasgow Herald at a luncheon 
meeting of the Publicity Club of 

x x 
Highlight of the annual joint 
social of Nottingham and Leicester 
Publicity Clubs, held at Loughboro- 
ugh, was a@ brains trust, compri- 
sing two members of each club. 
x x x 


Martin Stevens of the Rank Or- 
sanisation, addressed the Aiverti- 
Sing Club of Oxford on “Screen Ad- 
vertising". He illustrated his 
talk with a series of cxamples of 
the several forms that advertising 
tilms and filmlets take, iacluding 
some black and write 30 - second 
films used on conmercial television. 

x x x 

In aid of the National Advertising 
Benevolent Fund, the Publicity Club 
of Leeds is to hold a NABS night at 
the Capitol Ballroom, Meanwood, on 
Yriday April 6, 
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D2Phr< du Maurier, author and 

playwright daughter of the late 
Sir Gerald du Maurier, began writing 
short stories and articles in 1928. 
Her first novel, “The Loving Spirit’, 
appeared in 1931 Since then she 
has become well-known to cinema- 
goers through the filming of such 
famous novels as ‘ Jamaica Inn’, 
“Rebecca’ and ‘Frenchman's Creck.’ 
Marned to Lieutenant-General Sir 
Frederick Browning, she lives at Par 
in Cornwall. Loves walking and 
sailing 


: My Daily Mail by DAPHNE DU MAURIER 


AS a working day—and as a novelist I 
call a working day seven hours at my 
typewriter with an hour and a half off for 
lunch —I look forward to supper on a tray 
and the Daily Mail propped up against the 
biscuit tin. 

When the children are home it is torn from 
me, because of Rip Kirby and Flook, and I 
am reminded of my father thirty years ago who 
used to skip the indifferent notices of his plays 
and turn to Teddy Tail as a counter-irritant. 

Why do I choose the Daily Mail as a news- 
paper? Because I believe that those responsible 
for its production and for its reading matter 
have integrity. 

The political slant may be rather Right of 
Centre for my personal taste—but from motives 
apparently patriotic and not self-seeking—and 
the leaders on the front page are the best in 
present-day journalism. 


The headlincs attract interest without 
screaming; and the main body of news is not 
yet, and I hope never will be, chopped up into 
little snippets of three lines in the belief that a 
longer item wearics the moron reader. 

The Daily Mail docs not go in for ‘ stunts ’; 
nor does it have favourites in public life or 
whipping boys; it does not take up some Cause, 
flog it to death, and lect it dic. 

The feature articles have a wide appeal, they 
are not sensational and they are never dull; the 
social column, unique of its kind, mercifully 
shuns gossip and evades banality; while the 
book critic, even when he damns, damns with 
intelligence and not with malice aforethought. 

Good luck to the Daily Mail, and may it long 
continue to present the news in fair, straight- 
forward fashion to readers who dislike dictator- 
ship in their morning paper as much as they 
detest it in public life.” 


| 
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Monthly — Price 6d. 


Over 100,000 regular 
readers each month 


Austin Motor Company Ltd. 
Magazine Department 

84 The Promenade 

CHELTENHAM Phone : 52733 


Quality goods and services 


find a responsive market 
in the pages of the 


‘AUSTIN and ‘MOTORING’ 


Monthly — Price 9d. 


Publications of the 
British Motor Corporation 


Motoring 

The Nuffield Organisation 

Cowley 

OXFORD Phone : 77777 


MALDON 


FORD 


The Chronicle 


London Office: 80 FLEET STREET, E.C4 Tel. CENTRAL 7500 


98 HIGH STREET, CHELMSFORD Tel. CHELMSFORD 4631/2 


For speedy facts... 


You can get full, clear and up-to-date infor- 
mation in a minute from the Player’s office. 
We know each of our media intimately— 
their ‘personalities’, their readers, local 
views, markets and conditions. We know 
the facts and we're delighted to make 
them known. Ring us up — any time. 


Ask PLAYERS 


30 FLEET STREET, LONDON, E.C.4. 
The London Office 
for some of the best media in the country. 
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Che Celegraph 


The quality paper with 
over 


a million sale 


FEBRUARY, 1956 
1,062,571 COPIES DAILY 


SHOWING 
INCREASE OF 


16. 002 


OVER LAST MONTH 
JANUARY, 1956 
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The Personal Gift 


FOR EFFECTIVE AND LASTING 
GOODWILL ADVERTISING 


SUPER SHARP 


STAINLESS STEEL PEN KNIVES 
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GORINGS LTD. 


Require creative 
Visualiser 


SUPER SHARP 
pen knives, given 
to customers and 
business associates on 
suitable occasions, help 
to cement valuable 
7 & lasting friend- 
ships. As personal 
gifts they are an 
economical and effective 
means of main- 
taining contact. 

Distributed through 
all the leading 
advertising novelty 

specialists, consult them 
for details. | 


TO LEAD STUDIO 


Gorings, Ltd. invite applications 

for the position of Chief Visualiser. 
The essential qualifications for 

this interesting and progressive 
position in an expanding organisation 
are several years' London Agency 
experience and the ability to conceive 
and produce a campaign from first 
visuals to final proofs. The successful 
@pplicant mst be able to brief artwork 
and to work harmoniously with a young 
and enthusiastic team. Salary according 
to ability. Please write, giving ege 
and brief details of experience. Mark 
= letter "Confidential" and address 
t to 


MR. GRAHAM GOODING, 
GORINGS, LTD. CHRONICLE HOUSE, 
72-78, FLEET STREET, LONDON, E.C.4. 


STEPHENSON & WILSON 


Louvic Works, Garden Street, 
Sheffield |, England 
SPECIALISTS IN PEN KNIVES 

R GOODWILL ADVERTISING 


SYREN ano SHIPPING 
is the Shipping Paper 
if you want to reach 
the leaders in Shipping 


Technical articles of real interest to engin- 
cers and executives appear regularly in 
Mechanical World. If your products appeal 
to the Engineering Industry, send for free 
specimen copy gnd rate card. 


-Mechanical World — 
Marine Superintendente Shipbuilders and AND ENCINEE RING RECORD 


Send for a specimen cop, 1nd rate card to: 


Syren & Shipping ita., 26/28 Billiter Street, 
London, E.C.3. Telephone No. Royal 5322 


FIFE ASSOCIATED NEWSPAPERS 
DUNFERMLINE ’ FIFE FREE 
PRESS A.B.C. WEEKLY PRESS 


SILK SCREEN PRINTERS 
IN ADVERTISING 


66 WALDECK ROAD, 
LONDON, W.4 
Chiswick 3359, 1789 & 6718 


OWE BLOCK, ONE ACCOUNT, ONE RATE, ONE ORDER 


35 KIRKWYND, KIRKCALDY 
LONDON AGENTS: EDWIN GREENWOOD LTD. 
231-2 STRAND, W.C.2 CITY 5906 
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HSAVY BOOKINGS FOR AA ANNUAL CONFERENCE 


The Advertising Association has arranged that its 23rd Annual Confer- 
ence at Brighton (May 9 to May 2) will include, in addition to the bus- 
iness sessions, a full social programme, with special entertainment for 
the ladies. Golf competitions are being organised for May 9. 

Registration forms will ce posted to all members shortly, but mean- 
while intending delegates are urged by the conference committee chairmay,’ 
Brian MacCave, to reserve accommodation at the hotel of their choice 

hout delay, as advance bookings are already heavy. 
lees will be the same as for tne 1955 Conference; dele-~- 
over 50, £5.5se; wives or relatives Z2.2s. Delegates under 30, 
and wives or relatives, Zlelse Delegates under 21, and wives or rela- 
tives, 10s.6d. 


JOINT EXAMINATIONS 


Advertising nt eee esa has accepted 185 students on to its roll 
sistered students since May 1955, bringing the total to 1,874 All 
resistered students are automatically registered with the Adver- 
Joint Intermediate Examination Board, wnich now has over 500 
eligible to sit for its first examinations. 
date for tne receipt of entry forms for oxaninations of the 
Association and the joint board with th nstiti r Practitioners in 
Advertising was liarch le 
The examinations will take place from April 50 to May 5, inclusive, 
coverings all the suojects forthe divisions of the diploma examination 
\old syllabus) and forthe Join oarde Candidates will attend for ex- 


amination en varying days, depending upon the subjects they are takinge 


> 


A-R CUI AFTERNOON APPOINTMENT: Francis Thome, for~ 
TV TRANSWISSTONS merly a senior executive with 


Crookes Laboratories, Ltd., has 

Associated Rediffusion Ltde, become senior publicity and sales 
mid-week commercial IV programe promotion executive with Chase 
contractors for the London area, Protected Cultivation Ltd. 
announced tnat a reduction in 
afternoon transmissions will take PRO “AT HOME": Maurice Buckmaster, 
effect from April 22. president of the Institute of Pub- 

"During the summer season many lic Relations, was visited by 
additional outside broadcasts of television cameras at his Chelsea 
sporting events will take place, cottage in the BBC's “At Home" 
and therefore it has been decided prorramme on Wedmesdayat 9.15 pem. 
to cease the regular 4 - 4.45 pem He was seen with his wife in 

io transmissions," say A-R. a half-hour programme. 


WALES: The Independent Television Authority is considering a 

of sites in South Wales for a transmitter, but it has not yet 
reached any decision, Dr. Charles Hill, Postmaster-General, stated in 
the House of Commonse The opening would be delayed by up to six months 
owing to the ITA's revised programme. 
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500 STUDENTS ELIGIBLE FOR 


television in Scotland will be Scottish 
aser, director general, Independent Television Auth 
in Edinburgh last weeke 
He thought that when the Scottish transmitter, sited within a few 
miles of Kirk o'Shotts, came into operation next January or ora LN 
about 3,750,000 people would come within its rangee In the North, 
dee would be jus within its area, but Perth just outside; in t! 
the line would stretch roughly from Ayr to Dunoar. 
Roy Thomson, Canadian-oorn proprietor of the Scotsman, and 
applicants for the post of Scottish commercial TV contractor, 
j o of Glasgow that a 
sak rates of the 
figure. 


unas Prgoing trainin 


intended to have prog 
the jobs there would go to Scotsmen. 
Speaking of the "+ remendo usly powerful" effect of 
ising compared with other media, he said.that after a 90-second 
iment on the Columoia network in America, 29,972 people wrote - al 
ll peme that night - asking for a free sample of Nescafe. No 
had this power swiftly and simultaneously to activate people, he 
boabon did not be — that it was possible for advertiser 
sive l; her in Canad 
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wil PEAK mule 2H QUULUALY 
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q 
“3 
ree 
ad 
= rvers 
lnounce- 
l before 
media 
L@lmece 
+ 
to 
lie 
es larger in the future, and that the crowth of advertising in general 
would accelerated oy tne new m3dlume 
sn reply Ut question ne salics assume tnat oV per c env i ir 
Time woul oc network prorrammes trom Loncon, sirmingnam and iss I 
oat - mostly Londons 20-25 per cent would be films; and the balance, Scot- 
me, 
pr IF PANUNCS e 
ei: Two other applicants for the Scottish contract, who were interviewed 
ae by a panel neaded by Sir Rooert rraser last week, were representatives 
+ nan 3 } Ca 
of Templer Films and the Mavis rilm Corporat@m. 
TLALS COMPANY FORMED: The long estab- 
SPOTS Oli A-R lished Whitehall Advertising Aren- 
Taate } hean fo} int 
cy Ol nas OC Gril inv 
i Additional seven-second time &® private limited compan) The 
Signal spots are to be made avail- firm's name 1S now Ll 
oy ASSOC lavedencailiusion vertisines Arce ihe adaaress 
og i+ n + + ~ Fa ‘ 
tne demand for remains tne same, as docs 
“| Sucn Spots naS, Witn &@ Sexce} personne. ana snerali orreanisat le 
many monuns aneade Petite roduction manarer, 
v 
mae, They will oe transmitted at have ncw jcined tne new mum Ga 
ah approximately the half-hour, but directors, alons with 
- will not be preceded by the studio 
ClOCKe VOStS OL Spovs are s LALINAs 3 e Vliliiord 1Y Ss 
& times AA Times chiei engineer, nas retired 
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OWCAMLE 


to all who buy photography 


The extensive rebuilding and refitting of our 

photographic studios at Brownlow Street provide the completely 
ideal setting for the outstanding in advertising and fashion 
photography. Near- perfection in setting and equipment, of 
course, is meaningless without the man who can put them 
to work to produce the outstanding . . . and we have the man in 
Norman Lay. If you know his work, all well and good. If 
not, it really will be worth your while to get acquainted. You 
may like to see our photographic representative*® 


. Or you may prefer to visit the studios. 


*Mr. M. R. Kindon, whose intimate knowledge of photographic technique has 
been acquired over years of wide experience. 


Please write or telephone Norman Lay 


GEE & WATSON puorocrapnic stupios 


14 BROWNLOW STREET LONDON WC1 
Telephone HOLborn 4787 


Brownlow Street turns off Holborn almost opposite Chancery Lane 
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the very next day 


A-R-T-V MONDAY TO FRIDAYevery day a shopping day 


ASSOCIATED-REDIFFUSION LTD Televisi on House Kingsway - WC2 HOLborn 7888 
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MECHANICAL TAJDLING SHOW "“YILL GREAT“ST EVER". 


Uccupying 400,000 sq.ft. and with over 250 exhibitors, the fifth Me- 
chenical Haidling Exhibition and convention is to be held at Sarls Court 


trun May 9 to 19. 
ress Lid.'s 
‘oOnisations. 
-ress confcrence last week Claude 
se wQllis, Chairmen and Manas ine 
Yivector of Associated I11li-fe, 
said thet the event would be the 
* -roatest display of labour aid- 
and oncilliary cquipnent the 
has ever scen", 

we “113s welcomed the atten- 
dance cf representatives of over- 
seas publications, and said that 
it was an incic.tion of the amou- 
nt of interest felt overscas in 
watters relating to mechanical 
hondling. 

SU minute colour film"“Lecha- 

“ical Hendling on Show" which sur- 


PRESS GUFPURT FOR 
ITION 


she provincial press gave strong 
support for the 45rd Business Ef- 
ficiency Exhibition held at Bing- 
ley Hall, 3irminghom, on February 
24 to 25. 

The Birmingham Post devoted six 
pases in a 1l2-page paper on the 
Oopeniny, day and included a message 
fron Derek Walker-Smith. The Bir- 
mingham vazette published a four- 
page supplement on the Exhibition 
on opening day, and the Yorkshire 
Post devoted two pages to the Exhi- 
bition and the office equipment in- 
dustry. The lianchester Suardian 
fave three pages to varying aspects 
of office efficiency. 

un the followins day the Sheff- 
ield Telegraph published an cisht- 
pare tablcid supplement. The Peter- 
borough Citizon and Aivertiser car- 
ried throe quarters of a page on 
business efficiency and the Exhibi- 
tion on *ebruary 17, and the Co- 


operative ‘lows, a four pa-e supplement 


on the following day. 


The exhibition has been organised by Associated I1if® 
uechanical lian’ling in association with various trade or- 
Giving edvance ictails of the exhibition at a Cafe Royal 


veys modern handling methods and 
appliances seen it previous exhibi- 
tions wes showm at the conference. 
The film will be available on free 
loan in any part of the world. 

The international convention, 


which is the first of its kind, will 


be held in conjumction with the Ex- 
hibition. Speakers from all over 
the world will discuss the latest 
labour-aiiing equipment, and its 


application to their ow industries. 


At the Exhibition visitors will 
sce equipment, much of it complete- 
ly new, under actual operating con- 
ditions. Work’ng models, diagrans 
photographs and films will give 
visitors a picture of the British 
handling industry as it is today, 
and its trends for the future. 


INK PENETRATION. 


What happens tc an ink when it 
penetrates into paper? Does the 
rate at wnich it travels have a 
bearing on print quality? ‘What 
printing defects are caused by the 
ability of the paper to absorb oil 
These were sane of the questions 
discussed by R.R. Coupe and AH. 
Smith of the Printing, Packaging 
& Allied Trades' tesearch Associa- 
tion staff, at a meeting of the 
vil and Colour Chemists' Associa- 
tion. 

Their talk wes entitled “Pene- 
tration of Ink into “aper and its 
Relevance to Print Quality". 


ATV IN BIRZINGHAU: Associated Tel- 
evision Ltd. will soon have new 
edninistretive offices in Pirming- 
han's city contre. The company 
hopes to sign 2 lease shortly. 


MEMBER TISER'S (WE. UY. 
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INCREASED BOOST FOR BRITISH JOURNALS IN AMERICA 


; British publications selling in the USA have benefitted from two forms 
a of composite advertising promoted by John L. Marsh, president of British 


Publications Ince, of New York. 

The first consists of an extension of the "Other Suggestions” column 
in the Christmas folder publicising British magazines which his organi-: 
sation sends out to 250,000 people every year. This column has now been 
increased to 40 titles. 

It had oeen found that every title grossed more than twice 


insertion, some even going to over 200 dollars in return for 
28 dollars (£10), in spite of the fact that the entry consist 
the title’ of the magazine, the frequency of issue, and tn 
scription rate in dollars. The rest of the folder carric 
vertisements for a number of sritish macazines. 

The second fora of. promotion oegan with a double-spread in ti 
York Times Book Review last Novemper. Under a neadins of “Brit 
World Renowned Magazines," and enlivened with drawings of the Sritish 
Lion and the Houses of Parliament, 38 magazine t:itles were grouped in 
various sections ~ hoobies, sardenims, society, and so on. It was found 
ee nat the average sross return per magazine was 60 dollars, for an ex- 
j enditure of 28 dollars - not takimg into aceount suoscriptions entered 

gh otner agencies. 


our magazines - illustrated London News, Country Life, Punch and The 


: ataier - which have spent consideraole sums on promotion through kr. 
Marsh's organisation, occupied special “noxed" positioms in the centre 

of the douple- spread. 

This year Britisn Puolications have booked doudle--pases in the 

4 w York Times, with a total sale of 2,500,000,at a charge per line 

oe insertion of £20 covering both advertisenents. 


"It's a better life- with Mr. Therm" is the theme of this 
Council stand at the Ideal Home Exhibition at Olympia, which 
Tuesday. The Gas Pavilion aims to show how gas helps to make 
ier, with greater comfort, more leisure and less drudgery. 

In association with this exhivit is a presentation of nylon - a by- 
product of gas-making. Adjoining tne Pavilion are the stands of the 
principal manufacturers of gas appliances. Some of tne appliances are 
peing shown for the first time, and are still under test and not yet 
available in gas snovrrooms. 

There is also an exnioit of home laundry, and practical advice and 
nelp on this work is availaole, including daily demonstrations of new 


gas-electric washing macnines and drying cabinets. 


DISPLAY DRIVE: A nation-wide LA\GUAGE COURSE: As a result of 
promotion, witn sets of display requests from business men travel- 
garments, was arranged to coin- ling in South America, the Lingua- 
cide with tne puolication last pnone Institute has produced a 
week of tne Yogue Knitting Book South American Spanisn Course, now 
Woe 48. The Knitting Book is on show at tne Daily bail Ideal 
puolisned twiee a year. home Exitbition. 
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NEWSLETTER FROM SCOTLAND 
Rushworth Fogg 


"This is the outstanding transport publicity introduction since the 
London Underground escalator cards" enthusiastically declared Gordon 
French, Scottish publicity mmager of Beaverbrook Newspapers. He was 
telling me about a coup that will make a lot of people green with envy. 

Every passenger on Glasgow's busy Underground (still locally called 
the "Subway”) will read the names of the Evening Citizen, the Scottish 
Daily Express and the Scottish Sunday Express every time a train runs 
into one of the 15 stations. Eventually they will be reading what fea- 
tures, competitions and so on the papers are currently offering. 

Standing on a station one day reading other people's posters it sud- 
denly flashed into Mr. French's mind that the exterior curved panels 
above the windows of the coaches were, from an advertising point of view, 
so much wasted spacee He went to Frank Mason & Co., who are advertising 
contractors to the corporation transport department. They said they had 
been thinking about those blank panels themselves. 

After lengthy negotiations, the Beaverbrook papers signed up for three 
years' exclusive use of this space on the system's 50 coaches. 

Three coaches have already been experimentally painted with the names 
of the papers, along with strapline slogans and a broad white arrow, 

14 feet long. “We think it enhances the look of the trains," says lr. 
French. . 

Though its twin tunnels are only 63 miles long, the Glasgow Under- 
ground carries 34,250,000 passengers a year and is said to be the only 
underground in the world that really pays its way. 

x x x 

Scottish agencies am advertisers will shortly be receiving invita- 
tions to periodical advertising film shows to be held in Glasgow and 
Edinburgh by Pearl and Dean Ltd. They will be given at first every two 
months, later perhaps more frequently, ani will include CinemaScope ads. 

It is just a year since the Pearl am Dean Scottish office was opened 
in Glasgow. The Scottish sales manager, E.B. Rhead, tells me there is 
an encouraging increase in the use of the medium by Scottish manufac- 
turers: 

In a recent talk to the junior section of the Publicity Club of Glas- 
gow, Mr. Rhead set out to dispel some fallacies about film advertising 
which he has found widespread in the country. One is that it was only 
a medium for soap md "sweeties" (as they are called by Scots of all 
ages). He pointed out that among products now being advertised on the 
screen are motor cars and tyres, tools, gas.and electricity, solid fuel 
appliances, sewing machines, retail stores and holiday camps. 

The speaker was impressed by the number of intelligent questions put 
by the Glasgow juniors, which indicated a background of sound adverti- 
Sing knowledge. This is the usual reaction of those who address them. 
Some speakers have come along expecting m audience of office boys, 
whereas the section includes quite a number of young men ami women hol- 
ding responsible posts, including working directorships. There is 4 
big difference in meaning between junior and juvenile, and the name has 
been changed to the evening section. 
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"HOBBY HORSE" SESSION AT IPR COlFSERENCE 


The amual weekend conference of the Institute of Public Relations wil 
be held at the Grand Hotel, Margate, from Friday to Sunday. April 27 to 
296 

“Speci reer speakers, eminent in their own particular fields, will 

ics of particular in tt in puplic relations prac-~- 


Oration OL. Mare 


= the. Saturday evening. 
dancing and caparet. 


PR CAMPAIGN FOR CONTACT LENSE 


~ 


Tne Association of Contact Lens Practitioners has launched a public 
relations canpea gn. to stimulate interest in contact lenses. “We see it 
as part cf our prof j 1 duty to ensure thatthe facts about contact 


lenses are known to as many people as possible.“ says H.H. Almeroth, 


honorary secretary of the Association's PR committee. 

“Advences in optical techniques can be of pees benefit to many people 
with defective vision, but is is essential that these people should be 
adequately informed about the newest advances available to them. 

“An appallinely large number of people have never heard of contact len- 
Others have neard waguely of them, but do not really unders 
t tl Our aim will be to make «wertain that nobody wh 
efit from wearing tact lenses is prevented from doing so 
we have neglected to let them Nv —— contact lenses can do. 

The press and PR divi ? per, Stinton, Moslsey Ltd. 
ing the campaign fo SS il which has 
lens information rt 4 19 Great Chapel Stree 


KODAK EXHIBITION: The cu FILM SHOW: 

exhibition of negative ma ie Guild arrange 

at the Kingsway offices, for Institute ublic Relations 
of Kodak Ltd., centres on thei members at tr u heatre on 
ewest fours Tri-X, Panchro Roy Tuesdey of last we After the 
sheet, Plus X sheet, and P 1600 screening of a short training film 

plate. The technical details on the yduction of advertising 


are shown and there are a numer films for commerci 


of illustrations. Demonstra- a number 6f “ilns 


tions of portrait lignting for cluding "introduction to Naval 


Panchro Royal and the two-min- munications", “Inge got Pictorial 


id processing technique. 25". and “The Bessemer Converte 


given. The exhibition Th iwith a show- 
soing on tour when it ing of t ial television 


London next week and advertising the pup- 


subsequently be seen in pet techn 
umber of cities; 
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tice", say the 
- Question Time will follow each business session and there will also be 
4 z enother session for delecates - “Ride Your Hobby Horse Again’” - on the 
aunday aivernoon. 
Delecates will be invited by the Mayor and Mate to 
civic reception at This 
& civic recepvlion G 
hy 
= 
televisi 
television; 
vom= 
NU. 
| 
uve rat 
will 
will be 
closes in 
an 
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LICE 


A financial transaction betwoon 
Waterman Pen Co. Jtd., and Gruon 
atch Co. of America hus been con- 
pleted, by which oach company be- 
comes an important shareholder of 
the othor - 

A statonent uod on behaif of 
"The reas 
on ior tho in ost of iTa- 
tormn and Gruen ster 
leritios inherent in 
ture «a..d 


the two compani me 


tho manufac 
of pens and 
and Gruon be 
eam benefit the 
outlets, in con 
ising, and in the 
lsvclopacnt of overseas 


mrkots. 
"It is cnphasised that there 
will xo chance in adzinistra 
or distribution 
or Gruon, anid 
continue 
; ontities." 


vivo, Le 


policics 


SILA SHOW: British Petrolew Ltd, 
will show three deocwaentary Pilas 
in colour Go stockholders and 


bracing 
historical isve of mocha- 
nical rarning; 
which docs sith some of the pro- 
blems overcome in building 3P's 
now Aden Refinery; and "Tho Mow 
Bxplorers", concerned with the 
life wort: os oil-sookors. 


the Pla 


SAP'3: 

Antarcbies in colour (price 2s.). 
The Trans-intarctic 
course is plotted; 
contains facts ubout top- 
tosporeture, ote; and 
Anes «. wplorsrs, 


ee 
. 


from sini-: 


wnicn has just 


“ie Found a Valley’ 


In readiness for tho opening of 
the Northern commercial TV station 
in the promises of 7. John 
Roe Ltd., Manchester, now have their 
own television theatre. 

Designed by Dorek J. Roe, joint 
managing director, after inspectior 
theatres in American agencics, 
it onables filmed commercials to 
be backeprojocted on to a 21 in. 
screens 

The thestre can also be used for 
projectin; advertisin; films on to 
a larger scroon. 

Othor developnents at the Roo 
prenises include additional offices 
and studios to provide spocialised 
production departments for press, 
print, ovtdoor and display regquire- 


PRESS 


rie) 


Basic advortisin; rates 2o 
newspapers and periodicais for 
208% and publica 
vions arc given in th a. 
Press Directory, 1955 ud! tior 
yeon 
srotners, 42s_) 

Jotails are civon of 1,526 nows- 
papers, 5,209 poricdicals and maga: 
zinos, 985 diroectorics and yoar 
books published in the jritish 
Islos, ard 10,827 publications in 
the Comsonvealth and other countr- 
ies overseas. 

reviewing 
past your, sho 
arriva) 


home 


of 


ublished (3enr 


* the press during the 
ferorard discusses 
commercial TV and 
the newsvaper strike 
Huts Led. 
reaction fron 

rucontly-adopted 
procedure of sending thesa a list oj 
wwaileble spaces, in lé=sheots onl; 
ouch oF six ahead in to- 


Liarch ADVERTISER'S WeukKLY 
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APPOINTMENTS VACANT 


ASSISTANT TO PUBLICITY MANAGER req. 
by EVANS MEDICAL, practical exper- 
ience of print planning and buying, 
technical advertising, exhibitions 
and disvlo essentials; vharmaceuti- 
cal background an advantage; good 
prospects for man:with initiative, 
drive and flair for detail; super- 
annuation scheme; five day week; 
applications to Pharmaceutival De= 
velopment Director, Evans Medical 


MANUFACTURERS of a long established 
and wellknown nationally advertised 
product recuires a Manager for the 
Advertising Dep rtment in the Lon 
don Head Office. Please write stat- 
ing age, experience and salary req. 
Box3194 Ad.Weekly 180 Fleet St.EC4 


ARTIST WANTED - permanent prozressiv 
position in the smallish studio of 
a well known Advertising Agency 


Supplies Ltd., Speke, Liverpool.19. (I.P.A.) First rate drawing ability 
is the real essential, and a happy 
WANTED FIRST CLASS LAYOUT IDEAS IMA" sense of layout. Work is worthwhile 
to Finished Rough Standard. Write the general atmosphere pleasant, and 
full narticulars, experience, sale there is a pension schemee Telephone 


ary required to 
Box3117 Ad.Weekly 180 Fleet St.5C4 


SPACE SALESMAN WANTED to work on 
small new progressive monthly 
periodicals. Commission only. Pos- 
sible prospects for energetic per- 
Sone Part-time considered. 

Box3180 Ad.Weekly 180 Fleet St.5C4 


MARKETING DIVISION of Company manu-~ 
facturing nationally advertised 
products require young male desig- 
ner capable of producing sound 
creative ideas and able to work up 
own layouts to high standard of 
finished roughse Considerable scope 
over wide range of products for 
production of point of sale mater- 
ial, sales aids, pack design etc. 
Knowledre of typography and produ- 
ection essential.e Salary in ranze 
£850 = £1200. Pension and Profit 
Participation schemes in operation. 
Apply giving details of age, exper- 
ience etce to 

Box3195 Ad.Vieekly 180 Fleet St.EC4 


YOUNG ADVERTISEMENT MANAGER requi- 
red London for established Engin- 
eering Journalse Must be exp rie- 
need firsteclass salesman. 

Box3192 Ad.Weekly 180 Fleet St.EC4 


the Secretary at HOLborn 2968 for 
appointment. 


LONDON TECHNICAL JOURNAL Publishers 
reguire experienced advertisement 

Salesman. Excellent prospects, pen- 
sion schemee Write age, full details 
Box3191 1580 Fleet St.EC4 


LARGE TECHNICAL PERIODICAL Publi- 


shers have vacancies for young ladies 


with good shorthand-typin¢g speeds 

and experience of advertising make- 
upe Excellent prospects high wages. 
Box3190 Adevieekly 180 Fleet St. EC4 


APPOINTMENTS WANTED. 

SRSONABLE youngish advertising 
woman desires change of jobe Exper- 
ience touches all aspects of adver- 
tising, progressing outside contac- 
ting. P.Re work etce also buying 
capable conscientious organiser. 
Interested in and with experience 
of films, packaging, fashions and 
engineering. 
Box3196 Ad.Veekly 180 Fleet St.HC4 


EUROPEAN ARTIST seeks full time 
experienced in posters, booklets, 
free hand and decorative designs. 
Box3193 AdeVeekly 180 Fle et St.EC4 


March 19 956. 


APPOINTME 
YOUNG LAYOUT MAN with agency exper- 
ience wanted for S.C. Peacock Lon- 
don Office. Vrite stating age, ex~ 
perience and salary recuired, or 
televhone Mre Howe, RSGENT 1081. 


THE PUBLICI 
Engineering 
creative studio a Visualiser/Layout 
Artist for a senior and progressive 
post. If you are between 30 and 50 
years of age and seeking an inter- 
esting career, write for an appt.to 
Box5122 Ad.Weekly 180 Fleet St.5C4 


DEPARTMENT of a light 


EXHIBITION CONTE 
stant to Vanager. Capable of esti- 
mating and buying. Reading Drawings 
and premring specifications. Full 
details, age experience and salary 
recuired to 
Box3145 Ad.“eekly 180 Fleet $ 
DIOS in 


for en 


London 
rinecring 
ilary required and 


eet 


i lif 
fully 


sti 

read. 

‘eekly 180 Fleet St.&C4 


salary 
Box3158 Ad. 


KENDAL MILNE & 
chester 3, 


CO. , Deansgate, Man 
require an experienced 
general assistant for their Adver- 
tising Yemrtment. Must have knovwe 
ledge of Press and Catalogue prod~ 
uction and some copywriting exper~ 
ience. Apvlications by letter stat- 
ing age, experience etc. the 
Staff Controller. 


to 


draughtsman London area 
equired by Leading London Sxhibit- 

ion Contractors pensionable post. 

Box2963 Ad.“feekly 180 Fleet St.EC4 


Company recuire in their 


CTORS require assi- 


work. 
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NTS VACANT 
WELL-KNO"N COMPANY in the electri- 


cal industry invite free lance 
writers to apply for registration 
on panel nor being formede Techni- 
cal writers particularly required 
but others able to write with drive 
and imagination on industrial sub- 
jects also needed-e Replies should 
be to Box No. 2471 c/o Whites Ltd., 
72/78 Fleet Street, E.C.4. 


SSISTANT RSCUIRED for Store Adver- 
tising Dept. in South East London. 
Shorthand Typist prepared undertake 
General duties preferred. Please 
state salary required, 

Box3101 Ad.eekly 180 Fleet St.EC4 


OPPORTUNITY ARISES for Accountant/ 
Secretary to accuvire 20 per cent 
interest in established display & 
exhibition company. Applicant 
should be fully conversant with 
office management-costingeand gen- 
corresponda 
Directors 


executive 


nee on 


hip available imme 


TAN 


Ho Lah % thorough 
and experience o* and 
typorraphy required to work as 
Assistant to chief designer. Pleae- 
sant working conditions. Apply 
BoxS114 Ad.Weekly 180 Fleet St.%C4 


knowledre 


vacki ring 


ARTIST RECUIRED for appointment 
within large organisation, to be 
responsible for carrying out Black 
and Yhite finished Drawings for re- 
production of new packaging designs. 
First class lettering and experienc: 
esseritial. Five day week and pleasai 
working conditions. Apply 

Box3080 Ad.Weekly 180 Fleet St.8C4 


require artist 
Vrite +5 
experience ediately to the right person, in: 

x3] Ad.“leekly 180 St.5C4 vestment £2000, principals only. 

Please write in first instant to 
r \ll rounder, either sex Manacing "irector, 
reqd. by Busy Advertising Agency. BoxS096 Ad.Veekly 180 Fleet St. C4 
Jisuels mde 
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Armstrong Siddeley Motors have 


immediate vacancies for the follow- 
ing wrsonnel in their Aero Engine 
Service Dem rtments: 

TECHNICAL 

ECHNICAL ILLUSTRATORS 
SERVICE ENGINEERS 

Good working conditions. Pensions 


TECHNICAL ILLVSTRATOR 


YOUNG 
required for 
Handbook Dem rtment 
RESEARCH LABORATORY 
Good starting salary and 
for advancement. ‘irite Box A..728 
c/o 191 Gresham House, E.C.2. 


scheme in operatione Apply to 
Reference HP,Personnel Manager, 
Armstrong Siddeley Motors, Coventry. 


Major international company requireg 
designer to take leading part in 
their extensive modern packaging 
design work. Original conceptions 
allied to practical knowl dge of 
oackaging vroble ms over a wide rangdq 
of products essential. Commencing 
salary of £900 per amum, further 
increases dep ndent upon capabil- 
ities. Avply 


Box3163 Ad. 180 Fleet St.8C4 


COUNTY BOROUG OF BLAC KPOOL 
Applications r2 invited for the 


position of D#éPUTY DIRECTOR OF 
ATTRACTIONS «iD PUBLICITY. Experi- 
ence in modern advertising practice 
and publicity methods, organising 
ability and good address are essen- 
tial qualifications. The position 
is superannuable and the success~ 
ful candidate will be required to 
pass a medical examination.’ Salary 
APT. Grade3. £640 - £765 per annum. 
Canvassing directly or indirectly 
or the submission by candidates of 
testimonials or recommendations 
from members of the Town Council 
will be a disqualification. 
Detailed avplications with the 
names and addresses of three refer: 
ges must be received by the under: 
signed not later than lMonday 19th 
March, 1956. The Corporation c»n 
not assist the successful candidate 
with housing. Ernest C. Lee 

Town Hall, ACTING TON CLERK 


Blackpool. x Hours as the appoint- 


| Box5094 Adevieekly 180 Fleet St.¥C4| 


ADVERTISING AGENCY 
LIVERPOOL 
requires Young Production Man, 
experience, (completed 
N.S. e 


Write full details, experience, 
age and salary required to 


Box 3139 
Ad. Weekly 180 Fleet Street E.C.4 
Required RETOUCHING iRTISTS 


& LETTERING ARTISTS 
TOP salaries offered, excellent 
working conditions, and interest- 
ing work. Apply 


RETOUCHING ARTISTS 
required by 


STUDIO IRWIN 


in colour work an advan- 
for the 
Art 


Exverience 
tage. Fine opportunities 
right men. “rite or telephone 
Director for appointment. 
Studio Irwin Ltd., 118 Chancery 
Lane, London 
Tel. CHAncery 4141. 


TWO ARTISTS REQUIRED 
a) Retouching Artist able to 
produce work of high standard. 
b) Good All Rounder with exper- 
ience of visualising, lettering 
and finished art work. knowledg¢ 
of typography an advantage. 


SMH Adv: Services Ltd., 
le 


rtising 


2 Doughty Street, 


CHA 3901/2. 


ment may requires 


| 
| 
| 


March 9, 1S 


APPOINTMENTS 


ADVERTISER'S WSEKLY 


LANCE SERVICES 


STANT IN DISPLAY/ 

EXHIBITION STUDIO 
A vacancy occurs for a partly 
experienced young man - age about 
2% years, National Service complet 
ed - for general assistant on all 
aspects of this worke Every oppor- 
tunity riven to develop own talents 
of designing, visuals, rorking 
drewings etc. Please ring )'r. 
Brookes for appointment. 
REPLICARDS LTD. Bavaria 
td, N.19. phone ARC. 6241/4 


A. 


lornsey 


+ 


-TYPOGRAPHER 


Travel d Holi 
recuires young assis- 
preparation and desirn 
lity publications. 
reneral studio work 
knowledge typorraphy 
Write full 
ience and 


Aawe 
ays 


Xperience in 
d sound 
essentiale 
ietails 
alary 


Oo! 
rec 


London 


FRER- LANCE 


COPY’ RITERS 


4 leading direct mail agency is 
mlerging its panel of free-lance 
copywriters, If you write very 
rood sales letters and copy for 
svuasive mailing pieces, just 
send us your name, address, and 
“wo specimens of recent worke 

will not be returned 


ne 


hea snecimens 


recuestede 


Rox 3172 
180 Fleet Street EC4 


Jit 


RTUNITIES 


lication. 
TEMFRINI 
LONDON, E.C.4. 
Middle East Office. 


LYTLE'S 
ANOTHER 


ASSIS T ANT 


handle a busy 
tional Accounts : 
imum supervisione 
ist have sound 
knowledge and 
for detail. 


Please write 


Je D 


LYTLE (Advertising LTD. 
3 4 Dean Street, 


Wele 


If 
printing 


you 


Come 
Printing 
bition 


ke 


45 PARK LANE, LONDON,W.1. 


MARCH 13-16 


Opening Times:- 


Tuesday 2pm 
Wednesdayl0am 
Thursdayl0am 


Fridayl0am 


| 
i 
| | 
| uniess 
DISIGN ER id « sekl: 
The Briti SINESS 
Associati 
tant for i101 MAGAZINES 
of hipt company publications, - designing, 
printing, all services. 
Advice anc cuotations without 
ob 
ed to Administrative 1] 
Officer, 64/5 St. James's Street, shoes 
SPECIAL AHNOUNCEMENTS. 
buy, sell or use scre 
en or display 
TRAFFIC 
to the Second Screen a 
ho is a Display Producing Exh G 
7rouyv oO 
Pabst PARK LANE HOUSE, 
Applicar 
‘Product 
i? apoti 
oor phone: 
3006 
7pm 
o 7pm 
GERRARD 8646 - Tpm 
- 
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oth 


\PPOTNTMENTS VACANT APPOINTMENTS VACANT 
ADVERTISING MANAGER wanted by well THE FASHION AND BEAUTY department 
established and expanding radio and of leading women's weekly magazine 
electronic firm. Preferably with has an interesting appointment for 
agency experience. Should be able toan experienced writer of fashion or 
create rough visusls and lay down beauty articles. Some knowledge of 
copy lines. To work under Sales Dir-merchandising and of assisting in 
ector to implement rather than form-photographic studios is desirable. 
ulate policys Experience of selling Preferred age 22-30. 
through radio wholesalers and deal- Box3155 Adeileekly 160 Fleet St.EC4 
ers desirable but not essential. APPOLVTMENTS WANTED 


aia 


Administrative ability s must. New EXPERIENGED PERSONAL SECRETARY av- 
Oxford Street Offices, South London agilable early Ap il. Interested 
factory. Write - Newspaper, Advertising or Public 
Box3168 Ad.Weekly 180 Pleet 5t-504 Relations. 

Box3167 AdeWeekly 180 Fleet St.Eo 
FIRST CLASS RETOUCHSR wanted for 
Fk et Street Studios Only men with MANAGING DIRECTORS - PLEASE NOTE 
experience in colour and general re-An experienced and successful young 
touchine need apply. Good conditionsAdvertisement Mamger of important 
Salary accordins to ability. specialised magazines is looking 
Box3165 AdeWeekly 130 Fleet St-EC4 for a new opportunity. Offers or 

enquiries are invited from firms 
INSTRUMENTATION AND CONTROL equip- considering new publications or 
ment manufacturers of world wide those presently dissatisfied with 
repute require lay out man with current advertisement revenue. 
kmowledge of typography amd produc= Salary (or remuneration) required 
tione The apvlicant will be respon will be high, but subsequent treat- 


sible initially for production of ment will be highly professional. 
sales catalogues with possibility Every reply ~ill be treated in the 
of future control of all publicity stric c 
work. Pension scheme. State exper= 89x5092 Ad.Weekly 1% 
ience and salury required. 
Box3156 Ade“eekly 180 Fleet pPIVE YEARS' aller 
ience, now Executive po 
ASSISTANT to work on feature storieSnan, 25 seeks interesting move. 
required by assistant editor of Box3103 Ad.e“eekly 180 Fleet St. 804 
leading women's weekly magazine. 
Preferred age 25-30 years. Initia- TECHNICAL COPYRITER-VISUALISER, 
tive, stamina and willingness to do Chartered engineer (A.M.I.2.E-) 
short-notice out-of London journeys unique experience sales and public- 
essential. Experience in film, pressity, seeks preparation of catalogues 
or television production desirablee manuals etc. or technical consule 
Box3157 Ad.Weekly 180 Fleet St.8C4 tancy with agency. Senior full-time 
appointment considered. 
ALL ROUND ARTIST required, capable Box3086 Ad.Weekly 180 Fleet St.EC4 
of handling the variegated work 


which passes through a London Block- SPECIAL ANNOUNCEMENTS 
maker's Studio. Full details to Phone your Classified Advertisements 


Box3152 AdeVeekly 180 Fleet St.EC4 tos WATerloo 3588 Ext.25- 
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24 YEARS 
OF PUBLICATION 


FOOD TRADE REVIEW. LTO.. 


c.2 
7. GARRICK LONDON. Ww 


MILK TRADE 


The Monthly 


Register 


MUNICIPAL WORKS AND 


LOCAL GOVERNMENT 


The 
MILK INDUSTRY 
DAIRYING 
PROCESSING, DISTRIBUTION 
AND SALE OF MILK 
AND MILK PRODUCTS 
The Most Influential 
Journal in British Dairying 
The Milk Industry, 
37, Queen's Gate, London, S.W.7 
Western 9816 


MUNICIPAL 


ENGINEERING 


founded 1874 


Reaches all members of the 
Institute of Works and High- 


way Superintendents. 


4 Clements Inn, W.C.>. 
HOLborn ¢502. 


NO WASTE CIRCULATION 


The officers responsible for recom- 
mendation and purchase of all equip- 
ment used in street cleansing, refuse 
collection and disposal, etc. read . 


PUBLIC CLEANSING AND 
SALVAGE 
70 VICTORIA STREET, S.W.1 
Tel.: VICTORIA 9132/3 


MEAT TRADE 


Meat Trades’ Journal 
Weekly net sales exceed 
33,000 
For 66 years the official 
organ of the meat trade 
5S CHARTERHOUSE SQUARE, LONDON E.C.! 


OVERSEAS MEDIA 


NEWSPAPERS 
PERIODICALS 


Pass your Overseas Space Buying 
problems to 
PUBLISHING & DISTRIBUTING 
CO. LTD., International Press Rep- 
resentatives. 177 REGENT ST., W.!. 
Tel.: REG 6534-5. (Note new address) 


AND MUNICIPAL AND 
COUNTY ENGINEER 


The influentia! journal for all 
advertisers who sell to 

Local Authorities 

Public Works Contractors 
The Building Industry 
Architects and Surveyors 
ADVERTISEMENT 
MANAGER, 

8 Southampton Row, 
Telephone : Holborn 0452 


The 


MUNICIPAL 
JOURNAL 


founded 1893 
The only weekly technical 
journal read in every local 


government department. 


3 Clements Inn, W.C.2 
HOLborn 2827 


PACKAGING 
CANNING AND PACKING 


——— monthly magazine for 
manufacturers, canners and 
4 of containers and other 
packaging materials. 
CANNING PUBLICATIONS 
14-15 COLEMAN ST., LONDON, E.C.2 
Tel.: MONarch 1995 


PAINTING AND 


DECORATING TRADE 


PAINTING & 
DECORATING 


Formerly The Journal! of Decorative 
Art & British Decorator. Est. 1881. 


The Leading journal for all = 


GAS SERVICE 
AND DOMESTIC COKE 
The only monthly designed exclusively 
for the Sales and Service side of the 
Gas industry. 

11 BOLT COURT, FLEET STREET, E.C.4 
FLEET ST. 2236-7 


GAS JOURNAL 


FOUNDED 1849 


The leading weekly newspaper 
for the Gas Industry. 


11 BOLT COURT, FLEET STREET, E.0.4 
FLEET ST. 2236-7 


Reaches an in- 
fluential section 
of professional 
people who sub- 
scribe to the only 
legal weekly 
for practising 
solicitors. 


= 
21.RED LION ST.. WC.1. CHA 6855 


MARCH 9, 1956. 


TRADE AND 


ADVERTISER'S WEEKLY 
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MARCH 9, 1956, 


HEALTH, HYGIENE AND 
SANITATION 


THE 
MEDICAL OFFICER 


Since 1908 the only professionel weekly 
for doctors in the 


ADVERTISER’S WEEKLY 


PUBLIC PURCHASING 


supplies 


Journal of the 
INSTITUTE OF PUBLIC 
SUPPLIES OFFICERS 


Read by — who purchase 
or 
* National Health Service 


* Local Authorities 
%* Public Corporations 


10 Sackville Street, London, W.1 
Telephone: Regent 2255 


BOCT AND SHOE TRADE 


The Shoe and Leather 
Record 


Founded 1886 


The Pioneer and 


Publications 


EDUCATION 


EDUCATION 


The Official Organ of the 
Association of Education Committees 


Published every Friday 
Read by Members and 
Officials of Local Educa- 
tion Authorities, School 
Governors and Managers, 


‘ . and others engaged in 


PHARMACIST’ 10 
For the buyer in London, W.1 
everywhere. 
194-200 Bishopsgate, E.C.2. Ave 1444/5 


PUBLIC HEALTH, SCHOOL 
HEALTH AND ALLIED SERVICES 
72/78 FLEET ST.. LONDON, E.C4. 

FLEET STREET 5574/5 


Street, 
Museum 1425 


FOOD 


BAKERS?’ 
REVIEW 


The official journal of 

The National Association 

of Master Bakers and 
Confectioners 


| BUCKINGHAM PALACE 
GARDENS, LONDON, 
Tel.: SLOane 034! S.w.! 


THE ROYAL SOCIETY 
OF HEALTH JOURNAL 


CIRCULATION 12,925 ABC 
(Period July-Dec 1955) 


IN MUNICIPAL AND 
ALLIED HEALTH FIELDS 
90 Buckingham Palace Road, S.W.! 
SLOANE 5134 


MUNICIPAL 
ENGINEERING 


founded 1874 


PAINT AND PRINTING 
INK TRADES 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 


Monthly publication with 
ways Superintendents. 5 world wide 


The specialist weekly journal ~ 
reaching all members of the 
Institute of works and High- 


coverage, ha 
a leading position in 
Mterature. 
Landon, 
CENtral 2120 


PAPER TPADE 


4 Clements Inn, W.C.2. £523,419,000 
ANNUAL SALES 
HANDLED BY THE 


READERS OF THE 


HOLborn 5502. 


PUBLIC HEALTH 


OFFICIAL JOURNAL OF THE 
SOCIETY OF MEDICAL OFFICERS 
OF HEALTH 


The largest circulation of any Journal 
exclusively dealing with matters affect- 
ing Public Heaith and Armed Services 
ors. 
TAVISTOCK HOUSE 
Tavistock Square, London, W.C.! 
EUSTON 3923 


CLAY PRODUCTS AND BRICK MAKING 


THE BRITISH CLAYWORKER 

Leeding world technical Journal for 

Brick, Tile and Sanitary Ware 
Industries. 


Overseas Sales equal 33°, of total 
circulation. 


CLAY & BRICK PUBLICATIONS LTD. 
23 Tavistock Street, London, W.C.2 
TEMple Bar 7664 


Published every month 
Advertising Contractors 
W. P. GRIFFITH & SONS 
Ltd. 

154 CLERKENWELL RD., 
E.C.1 
TERminus 7363 


Monthly journal 
for the paper buyer, 
merchant stockist 
and printer. 


TUDOR ST.LONDON.EC4 
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APPOTETME 


ADVERTISER'S “SEKLY 


VACANT 


M A 


with 2/2 years 

experience required by 
Prominent 

London Agency 

for a progressive position 
Apply 

Box 3161 


Ad. Weekly 180 Fleet Street E.C.44 


An Assistant P.R.0. required 
by growing London agency 


ile will be a young reporter type 
who is keen and likes people. He 
should have plenty of initiative 
and a lively copy sense. 


ils and present 
G CONSULTANTS LTD. 
mark Street, 


NT EDITOR 
journal reguirsed 
large Coventry 


for monthly house 
immediately by 
Motor manufacturers 


A-pvlicants who should be available 
for engarement within a very short 
period, should be fully experien- 
ced, and a keen interest in 
Motoring is essential: Mechanical 
knowiedge also is very desirable. 


The appointment is a Senior one 
with excellent prospects of early 
advancement to an Editorial posi- 
tion, ami a starting salary within 
a range of £600/£750 will be paid 
in accordance with age and quali?7i- 
cationse Non-contributory Pension 
and Insurance Schemes are in oper- 
ation and conditions are excellent. 


Written applications riving fullest 
details of age, qualifications and 
experience should be sent to: 


Box3170 AdeWeekly 180 Fleet St. EC4 


T\TD 
DIRECT 


MPET 


Conditions of Entry 


SECRETARY-ASSISTANT 
to Director handling Publicity & 
Advertising. Writes=- Mr. Saunders, 
LINZI DRESSES LT D4 
48 Poland Street, London W.1l. 


Write a clever, thoughtful letter 
selling the proposition that you 
are the enterprising person to 
take charge of all Direct Mail 
activities in the advertising 
Department of a well-known man- 
ufacturing firme 


PRODUCTION 
Man required to take sole charge 
of busy department in London 
Agency, experience of all aspects 
of production routine essential. 
Write giving full details of 
experience and salary recuired to: 
30x3166 Ad.Weekly 180 Fleet St.8C4 


FIRST (and only) PRIZE 


A progressive and interesting 
position wth a starting salary of 


£700 
Send your entries to: 


Box 3095 


Ad. “eekly 180 Fleet Street = C 4 


TECHNICAL WRITER 
Have you a general engineering 
knowledge and interest in Technial 
Writing? Leading engine manufac- 
turing company in East Midlands 
requires WRITER for preparation of 
instruction manuals. Ability to 
write clear, concise English essen- 
tial. Knowledge of gas turbines 
an asset. “rite in confidence to 
Box 3048 Aad. Weekly 180 Fleet St. 

London 4. 


March ©, 1956 
PRODUCTIONS 
“rite full dets | 
salary, MARK ETI | 
28 Dem | 
London WeCe2e 
MAIL 
itt 
| 
— 
| 


ADVERTISER'S WEEKLY 


APPOINTHENT 
TECHNICAL ARTIST required with abil 
ity to Produce Layout for Advertis- 
inge Also a First Class Retoucher 
Wanted. Bonus and pension schemes 
operating. Write 

Box3177 Ad.Weekly 180 Fleet St. 


ADVERTISING ASSISTANT recvired by 
Manager of Midlands Region of a 
large Engineering Company which 
also markets a household product. 
Successful applicant will be res; 
nsible to Manager for distribution 
of advertising material in the 
Region and for the co-ordination of 
all advertising and publicity ser- 
vices. Good organizin ability Ls 
essential and some experienc 


Pf and exhibition work will be w 
1c 


an advantage. Applica 
be NT 25/30 must be preps 

to be based on and trav- 
1 in the Midlands. Applicat 

iving full details of qualii 


ions and experience, 


require lady assistant to i 
printing anc advertising progrem 
with advertising ! 

stand layouts, 
typing necessary. Pension and ex- 
cellent canteen facilities. 5 d 
wee’. Write, stating salary requir 
with full particuk rs to 

Box3077 Ad. Weekly 180 File et St 


etce Shorthand a 


WINDOW DRESSING. Manager with 
inality and initiative 
for display in branches of multipl:« 
Coe Box334 Spottiswoode, 34 Brook 


Street, London Wele 
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TAND FITTING DESIGNE! 


R 


have modern ideas and 


first class visuals; 
and conditionse Please 
first instance to 


Yr, Olympia Limited, 
14, 


IN GOVERNMENT DEPTS. 


Commissioners 
for about 27 
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ic at 
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On S44 
e 
sije 


work 


or 


req 
Apply with recent 
work to Personnel Off'i 


Studio of large pack 
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ADVERTISER'S WEEKLY 


CHIEF VISUALISER 


“ie require a Chief Visualiser who 
possesses that creative flair and 
intelligent understanding essential] 
to the creation of the best in 
modern industridl advertising. 

for growing design 
staff is also involved. 
Applications in writing or by 
telephone to:- 

The Director, 
T~G@-SCOTT&SON 
Crown House,143/147 Regent Street, 

London W.le 


Telephone: R&Gent 3891 


PRODUCTION MANAGER 
wanted by 
NEWMAN NEAME LTD. 


to handle large output of books, 
booklets and magazines. 


FOUR FIGURE SALARY 


and prospects. 


Vrite full details to: 
General Mamger 
50 Fitzroy Street We le 


TECHNICAL AND GENERAL ADVERTISING 
AGENCY LIMITED 
Member of the London Press Sxchanea 
Group of Companies 
MEDIA PLANNER 
TGA require an Assistant to the 
Manarer of their Media Department. 
The right man will be in his middle 
twenties and will have two or three 
years Agency experience. Hours 15 
5 five day week: pension and 
insurance schemes, etc. 
“rite or phone Mr-e ReH. Jowett, 
COVent Garden 2771 
echnical & General Advtg.e Agency 
Limited. 
167 High Holoorn, London ™.C.l. 


ASSISTANT TO ADVSRTISIN: MANAGER 
and a house to rent in’ the country 


An excellent opportunity for a 
youngish man with print-production 
& some exhibition experience. Scope 
for really creative work at world- 
famous firm in Hemel Hempstead. 
Box3051 Ade Weekly 180 Fleet St.5C 


GORINGS LTD. 

WANT ANOTIH«R COPYTRITER 
Ve require a man with flair who has 
had his first successes in a London 
agency and now believes that a new 
field with wider ovportunities will 
offer him the scope he needs. I/is 
enthusiasm and versatility will re~ 
ceive a ready welcome and full sup» 
port from a young and keen creative 
team. “rite details of age experie 
nee % salary to: Creative Director, 
Gorings Ltd-, Chronicle House, 
72/8 Fleet Street, London E.Ce4- 


TECHNICAL 


Fibreglass Limited reqire a 
Technical “riter to prepare new 

and revise existing sales litera- 
ture etce There is every oppore- 
tunity for progress in this newly 
created post which is pensionable. 
A training period in the factory 
will be allowed. The successful 
applicant will need to live near 
the Head Office, St. Helens, Lancs. 
“rite in the first instance giving 
details of age, experience, present 
salary bracket, and when available 
to the Publicity Manager, 


Fibreglass Limited, 
Ravenhead, 
St. Helens, 
Lancs. 


Helens 4224. 


ADVIRTISTR'S 


‘TISING ASSISTANT required for 
Age 24/26, 


ADVE 
London Manufacturers. 


essential and experience of 
Trade would be useful. Varied 
include supervision of Direct 
and assistance with exhibition 
Excellent prospects. Salary accord- 
ing to background. Write riving de- 
tails of education experience and 
present salary to 

Box3168 Ad.Weekly 180 Fleet St.5C4 


Mail 


EXPERIGNCED WOMAN P.R. Executive, 
preferably with newspaper or maga- 
zine background, 
esting post with 
Consuls ancy» “rite stating c 
and salary 


Box3i73 Ad.“\eekly 180 Fl St 


P. Re 


reer 


ties 


capabili 


write in confidence to Chief po= 
grapher, Cliffa'd Bloxham Ptnrse 
Ltd., Lion ~ed Lion St. WCl 
ARTISTS required for designing and 


Window Display and Point of Sale 
units. Please reply to London Dis 


RETOUCHER with minimum of three 
years experience wanted for weekly 
journal in engineering field. 
Editor, Model Engineer, 19 Noel 
Street, London 7.1. (Gerrard 8811) 


CREATIVE IDEAS MAN required by 
expanding London agency. Write 
Box3184 Ad.“leekly 180 Fleet St.5C4 


APPOINTMENTS VACANT 
MARKET 


sound basic knowledre of AdvertisingMarket Research Dent. 
Printing ence preferable but 
dutiesas training 


worke Box3185 Ad.Neekly 180 Fleet St.=C4 


. ledge general engineering and elect- 


required for inter- rite giving full 


woman) selling organisation or in 


wanted to join a contented departe to sell advertising in exclusive 
meni. ! ‘ she will be expected to technical publications. Commission 
have a ¢ ive flair for typography and expenses only. 

and - and be civen every Box3071 Ad.Weekly 180 Fleet St.EC4 
char > both. Salary will be 

é 2 nus ADVERTISING. London Advertisement 

schemess you kno Manarer of eroun of Provincial News- 


making prototypes which are used in day week. Pension scheme in operation 


play Limited., 117 Piccadilly, .1. Box3135 Ad»Weekly 180 Fleet St.5C4 


Apply progressive and cheerful. 


March 9, 1956-6 


DOTA 


RESEARCH: Young Man or Woman 
required by City Company in their 
Some experi- 
essential 
will be givens Apply 


giving full particulars to 


BNGINSERING FIRM (Tondon lghours 
Main Line) req: ires man to control 
Publicity Department. Sound know- 


rical advertising. Ability to write 
well and work with Acents essential. 
Salary £650 to £800 for suitable man. 
details including 
age, previous experience and back= 
ground to 

Box3183 Ad.Weekly 180 Fleet St.EC4 
TECHNICAL PUBLISI'ERS require space 
ividual 


licity Dept.» experie vantas 
but not essential. Successful aopli- 
cant would however eventually be 


required to take full control for 
short periods occasionally. Five 


Good salary to experienced or adapt- 
able ladys Apply in writing to 


ARTIST WANTSD. 
visuals mainly» 


For first-class work, 
We are generally 
Ruddocks 
Advertising Agency, 67 Lower Parlia~- 
ment Street, Nottingham. 


JUNIOR LETTERER Required immediately jf 
Great scope for developing free style. | 
Box3182 Ad.Weekly 180 Fleet St.3C4 


4 
4 
: 
nNoaners ra ras e rv 

+ 
2 

| 
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APPOINTMENTS WANT2D 


HAND - PICKED SECRETARIES availableLIVE 


The “ligmore Agency, 67 Wigmore St. 
HUNter 9951/2/3 


A TECITINICAL ILLUSTRATOR with the 
highest qualifications desires ex- 
ecutive post. Engineering training 


and administrative exw rience. Techhas of 


nical copywriting. Sound knowledge 
of printing and display. Also open 
to Canadian or American offers. 
Ad.Weekly 180 Fleet St."C4 
YOUNG MAN DESIRES progressive pos- 
ition good all round knowledge 
Screen print process, design and 
manufecture of point of sale adv- 
ertising G.T. Herding, 8 Pearson 
Street, Shoreditch, E.2. 


EXPFRISNCED FIRST CLASS DESIGNER, 
modern ideas in point of sale dis- 
play and a sound knowledge of con- 
struction in plastics, metal, wood 
ete. seeks 4 position with a pro~- 
gressive organisation in London 


Box35186 Ad.Veekly 180 Fleet St.8C4 


EXPERISNCED Assistant Account Exe- 
cutive seeks interesting move. At 
present with Agency on National 
fashion accounts. 

BoxS187 Ad.“eekly 180 Fleet St.EC4 


ASST. ADVTG. MANAGER/ADVERT. MAN- 
GER or similar position required 
by young man 26. Exp. Agency Pro- 
duction and idvert Dept. Journal. 
75 AdeYeekly 180 Fleet St.RC4 


FREE LANCE SERVICES 
LETTERING & SCRAPER BOARD service 
offered by first class studio. 
Write for sw cimens. 
Box5178 Ad.weekly 180 Fleet St.EC4 


LAYOUT ARTIST (Ex, Fig.) specialises 
in booklets, folders etc. 
Box5063 Ad.“eekly 180 Fleet St. BC4 


ADVERTISER'S WEEKLY 
FREE LANCE SEXVICES 
ADVERTISED representative 
impressive record, will represent 
established national trade journals 
Midlands. Commission basis. 
Box3164 Ad.eekly 180 Fleet St.EC4 


FREELANCE ARTIST: West End Studio 
fice smce for good all-round 
artist-designer, who would be asked 
to take on some work within organi- 
sation at agreed rate. Rent by 
arrangement. 


Box3174 Ad.Weekly 180 Fleet St.EC4 


BUSINESS OPPORTUNITIES 
SEASONED CREATIVE MAN., rare » variety 
of talents, seeks contact executives 
with means and urge to start go- 
ahead agency or similar project. Pro 
vincial, negligible capital and con- 
tacts, but immense creative and pro- 
ductive capabilities. He is prepa- 
red to burn all boats, which are cor 
siderable, on the strength of his at 
jlitv to ~roduce ‘high standard advwey 
tising in all forms and will care- 
fully cconsider-any interesting 
proposition. 

Box3181 Adeveekly 180 Fleet St.EC4 


ARE CONTINENTAL OR AMERICAN Manu- 
facturers using new packs for their 
processed foods; or selling soft 
drinks in differently shaped bottle 
You will find the ansvers to these 
and ‘many other questions through 
“Advertisement Parade" which offers 
each month 1,000 new advertisements 
from those countries. (U.K. covered 
too). Ask for your copy today cost 
8/~ “Advertisement Parade" 62 Ox- 
ford Street, ol. MUSeum 9072 


WELL KNOWN AND LONG established 
Bast Anglian printers with recently 
opened studio are able to accept 
retouching, line illustrations, 
Gesign and layout First class 
work. Personal contact if;recuired. 
W.E. Harrison & Sons Limited, 
Ipswich, Suffolke "Phone 4331. 


Mareh €£,1956 


Situations Vacant: "The enragement of persons ansvwerine these 
advertisements must ve made through a Local Office of the Iinistry 

of Labour or a Scheduled Sxployment Arency if the anplicant is a man 
aged 18-64 inclusive or a woman aged 18-59 inclusive unless he or she, 
or the employment, is excepted from the provisions of the Notification 
of Vacancies Order 1952." 


APPOINTMENTS VACANT 


ASSISTANT 
SPACE BUYER 


recuired by & well knovmn arency 
in London. Applicants must have 
had practical experience anda 
thorough knowledre of all types 
of media. ‘frite in confidence 
giving age, details of exocri- 
ence and salary required to 


Box 3197 


Ad. “eekly 180 Fleet Street &C4 


ARHSTRONG: “SARDEN RECUIRE 
A junior assistant for their 
CHECKING DsP?. And a 
young man or lady «: for COPY D&TiIL 
ON PRODUCTION SCHEDULES. 
Technical knowled-e not essential. 
Apply, with full details tos - 
The Secretary, 
Armstrong Ltd., 
iNew Oxford Street,/Cl 
TEM 635) 


VISUALISER, 


young and worressive, 
required in 

Publicity Department 
of large 

London publishing 
organisation. 

The ranre of work will 

be determined by 

the capabilities of the 
applicant, who must 

be a competent typogranpher. 


This is vermanent 
and interesting position 


Please send full details 

of experience and 

selary recuired 

to 

Box 3198 

Ad. “ieekly 180 Fleet St. 804 


RSPR IS SUTATIVE 
with experience and initiative, 
accustomed to competitive sellinr. 
Full mrticulars, are and terms. 

Box 3199 


Ad. “leckly 180 Fleet Street EC 4 


Intelliscent Assistant required 
for tie Public iclations Dept. 

of Courtaulds, Limited, Knowle dre 
of desirn, protection, exhibitions 
anc displcy promotions, Keermess 
and adaptability essential. 
Applications should be mace in the 
first instance to the Director of 
Personnel, Courtaulds, Limited, 

16 St. Vartin's-le-Grand, London 
EeCele cuoting ieference noel’. 256 


jlectric News Ltd. 
require 
Seasonal esentative 
having contacts with 
Agencies ami Mational Advertisers. 
Zarnings avprox. £500.0.0. in shor 
period. 
3, Advard Street, 


Blackyool- 


| 
| 
! 
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SONATERS NEW PAPER PROC ECT 


& new company which will manufacture and distribute in this country 
many different types of paper products has been formed by the Bowater 
Paper Corporation Ltde, England, and the Scott Paper Co. of America. It 
will be calied the Bowater-Scott Corporation. 

Amnouncing tne project, Sir Eric Bowater said that the company will 
manufacture products which will be very similar to those made by the 

Paper Co. in America. These range from napkins and paper hand 
co industrial wipers. 
personally consider this a great forward step for the Bowater Or- 
canisati n and I pelieve the enterprise will oe a significant develop- 
ment for the United Kingdom", he said. 

T joint enterprise will_be a British company in which Bowaters and 
Scott wi have equal ownership and equal representation on tne board 
of f which Sir Eric Bowater will ve chairmane 


SHOWROOM IN NEW YORK FOR BRITISH FIRMS 


A permanent New York showroom, in which British manufacturers will 
able to rent spase het a nominal fee of £100 a year, is to be opened by 
& new company, Transatlantic Showrooms loeg: of Londone 


Voject of the company is to assi nes lacking resources 
or experience, have been deterred into the American mar- 
ket. 


American stafi will se emplo tO promote sales witn American buyers, 
i ised appeal to Ameri- 
10 per cent on 
charged by American 
rents. Directo are ReAeFe Reynolds a r. Reynolds. 


1 Press Year 
press in Pak- 

tne 
is expected 

pa d will con- 

Psychology id act at taj nformation about newspapers 
evening session of tt Instit anc periodicals in Pakistan, adver 

of Puolic Relations at 6.50 pem tisers 22 ertising agencies 
on Tuesday, March t Manas d tue clients. Representative 
Hous@e Cnai wi be ix this country will be Publishin 


> + 
wOe 


& new addition to Farin DIRECTORY: The 1956 issue 
of accessories is -f thé Paper Trade Diary Direetery 
e It is clai- Great Britain, the Commonwealth 
one roke, it removes and the Dominions, published 

96 per cent of alt moisture from Guildhall Publishing Co. Ltd., at 
any processed film. The jaws are 10s 6de; and compiled py the edite 
fitted with lips whicn also clean of Paper Making and Paper Seiling, 
and polish the film. lists mills, makers and merchants 


March 1956 VERTIS 

Cc 

S 

a 
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PAPER-MAKERS WILLING TO GIVE £30,000 FOR INSTRUCTIONAL MACHINE 


Suppliers of machinery and raw materials for Britain's paper making in- 
dustry were urged to help in the battle against inflation by C.Geoffrey 
Seddon, chairman of the Northern district of the British Paper and Board 
Male rs Association, at a dinner in Manchester. 

Once again, said Mr. Seddon, the industry had achieved a record out- 
put in 1955 and although the rate of growth was decreasing, it had been 
estimated there could be a further increase this year. 

Mr. Seddon added: “Maybe our suppliers - the makers of machinery, che- 
micals, and raw materials to the trade - could think in terms of enabl- 
ing paper mamfacturers to buy a little cheaper, and so start the ball 
rolling in the right direction." 

Mr. Seddon announced that the Paper-Makers and Allied Trades Associa- 
tion was prepared to give £30,000 towards the making of a modern paper~ 
making machine, to be used for instructional purposes at the Manchester 
College of Technology. 

WeJ- Parsons, president of the National Association of Paper Merchants, 
congratulated the manufacturing industry for its record output in 1955 
of 3$¢ million tons. 


TOMATO BOOST BULLETINS REPLACE 
APPROVED 


Clydeside growers of tomatoes 
were in favour of m extended ad- 
vertising campaign to boost home- 
grown tomatoes, even at the cost 
of increasing their lk vy, when 
they met Scottish members of the 
Tomato and Cucumber Marketing 
Boarde 

The Board last year spend 
£7,000 on advertising. 

One grower asked how much the 
Channel Island growers had cor 
tributed to the Board for pub- 
licity in proportion to the am 
ount of tomatoes they sent over 
heree It was explained that they 
had given £5,000 for advertising 
in 1951 and “nothing since". 


Because publication of the Croy- 
don Times series has been suspen- 
ded temporarily owing to the print- 
ing trade dispute, the editorial 
and photographic departments are 
producing emergency news bulletins 
for the main districts normally 
covered by six editions. 

A four-column single sheet paste- 
up of news and pictures, with type- 
written text and hand-drawn head- 
ings, is photographed and enlarged 
to double-crown voster size for 
exhibition in shop windows and cine- 
ma foyers. 

Smaller copies, 15 inches by 12, 
are supplied to public libraries 
and other places. 


DAMASCUS FAIR: With Board of ADS IN SCHOOL: Ulster scenes, 


Trade supvort, the Federation of drawn as backgrounds to advertise- 
British Industries is organising ments for Harry Ferguson (Motors) 
for the first time a British Ltd., Belfast, Austin dealers, with 
pavilion at the International a view to achieving local charac- 
Trade Fair at Damascus. The Fair ter, have been used by a school 


will be held from September 1 to to provide example s in drawing- 
September 30. 


ing-lessons. 


| 
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JOURNAL FOR BRITISH 
NUCLEAR BODY 


- 


Chemical and Flectrical ecuip- 
ment manufacturers and structural 
engineers account for most of the 
advertisements in a new publicat- 
ion, the Journal of the British 
Nuclear Energy Conferencee The 
jovrnal is sponsored by five bo- 
dies, the Institutions of Civil, 
Mechanical, Electrical and Chemi- 
cal Engineers, am the Institute 
of Physics, whose total member- 
ship is 120,000. 

The first print order was for 
4,000, and a sale of 10,000 is 
expected shortly. 

The price is £3 per annum, sin- 
=le copies, £1.10s- to members. 
.dvertisement rate is £30 per page, 
black and white; £18 half-page; 
£40 page two colours. Paget Full- 
cher is advertisement manager and 
Lej\e Self the editor. 

The Journal will be issued quar- 
terly from July onwards, with the 
likelihood of greater frequency 
next year. 


TAKING OVER: From April issue 
Castle Publications of Dublin will 
be handling the Irish motor cycle 
monthly Twistgrip, formerly pub- 
lished by Pillion Publications. 
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DIRECT MAIL FOR 
“DESIGN 


Nearly 100,000 buyers and busi- 
nessmen abroad are being told about 
the 7 e@gi-n Centre for British In- 
dustries, which will be opened by 
the Duke of Edinburgh on Avril 26, 
at 28 Haymarket, London. An illuse- 
treated folder describing the facil- 
ities offered to overseas buyers, 
in English, french, German and Spa- 
nish, is being sent ovte 

This is being done mainly through 
the Board of Trade, with the assis- 
tance of other organisations, such 
as the Dollar &xports Council am 
the British Trave! and Holidays As- 
sociation. This large-scale mail- 
ing of folders will be supplemented 
by the distribution of a poster, 
designed by Abrayg Tames. 


ASFP FESTIVAL FILMS 


The Festivals committee of the 
Association of Specialised Film 
Producers has selected two short 
films as the British entries in the 
1956 Cannes Film Festival. They are 
"Gateway to the Antarctic", produced 
by Countryman Films Ltd., and "To- 
gether", produced by the British 
Film Institute Experimental Produce 
tion Committee am Lorenza Mazzetti 


IPR MEMBER TO LSCTURS AT BOSTON UNIVSRSITY 


Alan CampbelleJohnson, mamying director of Campbell-Johnson Ltd., ame 
president-elect of the Institute of Public Relations, has left London 


for a 14-day visit to USA. 
to the stucents of the Public 
ton University. 


There he will give a series of three lecture 
Relations and Communications School of Bos 


In New York, Mr. Campbell-Johnson is to address the New York Chapter 
of the Public Relations Society of  merica, and is to meet the overseas 


members of the British Institute of Public Relations. 


Before flying 


back to London, lire Campbell-Johnson will have several business discus- 


sions vith John 


Hill, cheirman of Hill and Knorlton Iqe,(Campbell- 


Johnson Ltd.'s associated consultants in USA) and with other business 


colleagues. 


‘ 
F 


Salish ones attended a press conferenco in Glassow et which it was 
announced that the Sitmar Line of Senoa was to operate two lirect sail- 
ings from Greenock to Quebec and iiontreal during June cs an exporinot 
likely to lcad to establishment of a rosular service. 


vay had announced cessation of its sailings from tho Clyde, tho-sh th 


"EXHIBITORS STAID LY NTP FAIRS - D3cPITE DIF" 


Despite the announcemeat vi the BIY Ltd's schene for shuws -f uen's 

vods aad household textiles, firms that exhibited at tho Men's Trade 
air, and the Houschold Textiles and soft Furnishing Yeir, organised by 
‘ational Trade Press, have decided - “by an overwhelsing majority" - to 
upport these Fairs next year, ¥V.G. Snerren UTP's Jirector, 
‘eports. 

They will be held in the Royal Albert Iall, from February 25 to Larch 
i (Household Yextiles) and fron -urch 4 to 8 (lMon's Trade). 

The number of exhibitors at the Household Textiles rair incroased fra 
‘4 in 1955 to 81 this -vear, and in the Men's Trado Fair fran 47 to 106. 
. great increase in both attendance and turnover was recorded at both 
‘xhibitions. 

It is intended to intonsiry the overseas publicity for the Fairs, says 


‘ite Sherren. Almost every buyor of men's wear in the world, cvon inclu- 
ing some Iron Curtain Countrics, will be direct-mailoed at least three 
times, on lists based on those of NTP's exnort journals, and will be 
sont tickets of admission together with a list of oxhibitors anc a sun- 
nary of the merchandise to be displayed. 


SCOTTISH AGENCY'S STORY REAC! 


TES 9 


Reporters of all Glasgow aad Scottish national newspapers end sare 


This was important news for Scotland since the Canalian Pacific Roil- 
line carried most of the 9,5v0,000 passengers friua Scotland to Canada 
Last yoar. 

Organiser of tho press conforonce wes Georce H. ilacvie, of Topical Ade 
‘ertising Sorvice, Glassow, who are advertising a:;ents to Scotia Trans- 
ort Ltd. 

ir. Macvie said afterwards: “Altosether the story has orpeared in papors 
f a circulation totalling 8,291,000. We also circulated colour leaf 
lets and window bills. Asa result, on the first possible day thore 
yore GQ bookings, most of then first class at £78 .a head. 

“Everyt:ing was done in a great hurry, as the press con*crence could 


not be planned until iir. Warden's return on tho day before it was held", 


EWSACENTS' PROTSS At the annual PACKA‘TING Arransenonts 
eoting of the Retail ‘Newsaz- aro now being to hold ancther 


nts, Bockscllers and »tationers! - the third - British taper Bux 
ssociation in Dublin, novsaponts ond. Carton Yortest. Jwire 
rotested a:eirst the sale of Dub- ing will tale rlace Jiring the 
-in Sunday parers on Saturday nights twan and tho entries will be dis- 
nd apainst the sale of newspapers played at t o i-tionel “ackagins 
y children in buses. The latter Exhibition «iiei is to be held in 


ractice will Le examined. London next Janvéi rz 


ADVERTISER'S WEPKLY 


The World’s Top Film Magazine 


1/3 MONTHLY 


NET SALES (ABC) 


(Subject to Confirmation) 


JULY — DECEMBER 1955 


252,005 


per page 


—ONLY 12]/3d PER PAGE PER THOUSAND! 


A. H. McISAAC - ADVERTISEMENT DIRECTOR 
ARGUS PRESS LTD 8/10 TEMPLE AVENUE LONDON EC4: FLE 3514 


* 

* 
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ADVERTISING! 


THE MOST FORCEFUL 
POINT OF SALE 
ADVERTISING 
COMBINED WITH 
STRONG 
POSTER APPEAL 


%* Write for details of a 


national or local campaign 
Patent applied for 


FACIA ADVERTISING LIMITED 


(A BRANCH OF THE ARTHUR MAIDEN ORGANISATION) 


24 MOUNT PLEASANT, LIVERPOOL 3 Telephone ROYal 1961 (5 lines) 


* * 


Quality coverage 
in South Africa 


Cape Town CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 


Durban NATAL MERCURY 

SOUTH AFRICAN WOMAN'S WEEKLY 
Johannesburg RAND DAILY MAIL 
National SUNDAY TIMES 

SUNDAY EXPRESS & HOME JOURNAL 


DIE LANDSTEM 
FORUM 


¥ 


4 


NEWSPAPERS LTD 


92, New Cavendish Street, Portland Place, W.!. 
Tel.; LANgham $036 
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BAHISITORS fv 


he 
Food Fair, which is to ce h 

At a luncheon given to exnibi- 
tors and representatives of for- 
eign countries last week by the 
exhibition committee of the Food 
Menufacturers' Federation, who are 


promoting the Fair, which is again 
sponsored by the Daily Express, 
O'Shea, general organiser, 


nh publicity would con-- 
centrate on quick impacte He ap- 
exhibitors to think 
having some form of anima- 
tion on their standse 

The decor of the Fair would, he 
said, ve that of a typical English 
riverside scene, complete with 
waterfall. 

Stating that the Daily Express 
behind the Fair, 


ct 


was 10 per cent 
Tom Blackburn, joint managing 


News pap-= 
uld be 


ré Ltd 
r 


eld at Olympia 


LLING BY SOUND 
SLIDE FILMS 


A meeting of the Manchester 
pranch of the Incorporated Adver- 
tising Managers' Association was 
addressed by Arthur E. Philps, ad- 
vertising manager of lork Shipley 


emphasised that the cost of 
was very reasonable, 


as 


especially where - as in his own 
case - a good deal of tne prepara@ 
tory work could be carried out 


ad rtiser himsolle 


\ 
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lo-sneet 


double=crown, 


to publicise the British 
om August 28 to September lb 


hand to the buyer, the variety and 
quality of the foods. Welcoming 
the participation of ‘the Daily Exe 
he said that in 1954 its 


press, 
drive and publicity had been of 
“enormous assistance". 

ReGe Greggs of 


the Gas Council, announced that 
this year his organisation would 
present traditional British dishes 
girls in costume in 12 
this connection the 
Gas Council was issuing a recipe 
book, Mr. Therm Goes County, illus- 
trated by David Langdon. 

Frederick Monkhouse (Monk & Glass 
Ltde ), chairman of the exhibition 


cooked by 
kitchense in 


committee, said that the object 
was to make housewives of this 


; 
food minded", as in Ameri- 


ca - “and we have a loz 


and with 
the house=- 


le 


a tremendous 


wives of this country e 
O'Sneas Ltde are again press re- 
hg for the Fair. All 
heir press releases carry a die- 
in colour w the symbol of a 


young housewife & package 
of purchases. 


ENTS M : The advertise- 


ment of the Daily Re- 
cord, the Sunday Mail, the Glasgew 
Evening liews, and the Noon Record 
are now at Geraldine House, retter 
Lane, London, E-Ce4e, the Mirror 
Group's They are 
the papers which the Mirror Group 
took over fr Kens ev lhewspapers 


vOOr 


‘ 
Jy 
: 
FOOD FAIR STALDS 
Press display and classified advertisements, 
and 48-sheet posters, oulle™ port displays, and 
director of Beaverorook 
ers, said that the Fair way to 
+ at at a } ‘ 3 
the sreatest ever staged in tne ne Salide 
world. “Rex Cooper (Nestle), pre- He welcomed the support of tne 
sident of the Federation, claimed Daily Express = “strong, volatile, 
Lheat +} ps lichtlyv 3 
that the Fair would present,first- Siightly irresp 
enw 
Refriceration UOese Lede ON SOUNG 
slide films, or “talkies strips ; 
as an aid to the marketing ol 
refrigeration and other speciéi~ 
ist productSe 
Dy in hovembere 
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PoP. 31SHOP CRITICISES "THE TIMES" ALLOWANCE OF 21 PAGES 


Criticism of the decision of the President of tne Board cf Trade to 
allow The Times to print a daily average of 21 pages (40 per cent up on 
its present ration) provided it uses only mechanical printing paper, is 
made in a letter which >.P. Bishop, general manager, liewsprint Supply 
Company, has sent out together with a notice of permitted paging for the 
new rationing period, which began last Sunday. 

Mir. Bishop writes: “The directors of the Supply Company have made it 
clear to the President that they cannot approve a decision which gives 
special and preferential treatment to the one newspaper whose attitude 
has prevented the adoption of a voluntary plan and the removal of the 
Government controls, which is what everyone desirese 

"The distinction between 'newsprint' and 'mechanical printing’ is a 
distinction only of quality, and it is — that one newspaper should 
be permitted to enjoy special advantage from own private source of 

upply while all others are still precluded . from doing so, and are kept 
in to @ much more stringent level of paging." 


ty © 


In the accompanying letter lir. Bishop states that owing to the freeze.- 
up of the Baltic ports, the directors of the Newsprint Supply Company 
have decided that should consumption seriously exceed supply they will 


call for a voluntary percentase cut in the permitt 


ed paging. 


NEWSPAPER CIRCULATION 


Newspaper circulation in the United States broke all records last year, 
according to the eighty-eighth annual edition of N.W. Ayer & Son's Dir. 

ectory oi Newspapers and Periodicals. Combined circuktion of all Eng: 
oy the end of 1955 = 


lish language dailies is given as 55,857,000 daily 


an increase of nearly a million copies daily over the previous year's 
rigure. 

an analysis of circulation showss ericanm evening newspapers, 
535,720,000 daily, an increase of more than eight hundred +t! 


Morning papers, 21,527,000 daily, a sain of 9 
46,044,000, an increase of more than 220,000 copies. 

& slight drop in the number of daily newspapers was reported, "due to 
the merger trend." There are now, including both English language and 
foreign language papers, 1,498 evening papers (up 13); 336 morning papers 
(down 34); 549 Sunday papers (down 25); and seven all-day dailies (up 2). 


PRO FOR PLAYS: Torrington Douglas HOLIDAY ADS: An eight-page Holiday 
has been appointed to handle the Supplement was issued by the North 
public relations for the mystery- Wales and Border Counties Group for 


comedy “Tabitha” which opened at six of its weekly newspaperse A 
the Duchess Theatre yesterday vertising for resorts, coach tours, 
(Thursday), and “One Bright Day", car hire, tourist boards, and tra- 
a play which opens at the Apollo vel agencies accounted for a very 


Theatre on March 20. heavy advertising content. 


SPRING LUNCH: Paul Jennings will be the guest speaker at the spring 


luncheon of the British Sales Promotion Association on Thursday, March 
22. It will be held at the Shaftesbury Hotel. 


INCREAS: Ili U.S. 
: 
les. 
? 
2 
= 
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To Print Buyers who want 


their Direct Mail out on time 


Few things fall flatter than a Direct Mail campaign 
that doesn’t meet its dates. And few things are harder 
to keep to schedule—especially if you've other jobs 
to do as well. Next time, stick out for BIA. 

BIA will do your planning, meet your dates and 
make sure that the shot is mailed to the correct 
addresses. Thus, all that trouble you took over 

the print will not have been wasted. Bring in BIA 
early and your campaign is bound to succeed. 


The first step is to ask your secretary to send for a copy of our “ Mailway” catalogue 


— 
Telephone. | 
EUSTON 5 
26.2/6 
DREss; RNATIONAL 
DEPT ne LIMITED 
MA House . CHALTON 
LONDON nw, 
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These totals are what Evening Despatch male readers will spend during the year on items of clothing. 
This information is given, together with much more, in our latest survey ‘“‘A £31,000,000 Market’’. 


328,000 people read the 


For further information write to :— 


T. G. N. PEARCE, LONDON ADVERTISEMENT DIRECTOR, WESTMINSTER PRESS 
PROVINCIAL NEWSPAPERS LTD., 167-170 FLEET STREET, LONDON E.C.4 


orto: Kenneth W. Bailey, Advertisement Manager, Evening Despatch, Corporation Street, Birmingham 4 


9 
We’ve got him sized up... ” 
> 
Evening Hespatc h for choice! 
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Displays by Priestleys have been help- 
ing to increase the sales of famous 


products for over 30 years. 
Renowned for high-quality, Priestleys 
offer a comprehensive service in every 
branch of Display and Exhibition. 
Our Screen-printing has an inter- 
national reputation for excellence and 
To revitalise your selling—call in 
Priestleys. 


PRIESTLEYS Gloucester 


Commercial Road, Gloucester. Tel : 22281-4. 22 Buckingham Street, W.C.2. Tel: TRA 4277-8 
70 Caroline Street, Birmingham, 3. Tel: CEN 1941. 
Victoria Buildings, 32, Deansgate, Manchester, 3. Tel: BLA 3851, and at Cardiff. 


a gioup of nine 


influential newspapers 
AB.C. Weekly Net Sales 


DISPLAY 
BROCHURES 
POSTERS 
PACKAGING 


ARD & CO. LTD 
RCH STREET 
N, E.C.3 

LONDON: E.W.PLAYER LTD:, 30. FLEET ST.EC4 41-3 LINES 


Associated Kent 


OVIDE OOF Consy, 

QUALITY STANT iit) 
COLOUR PRINTING 
LABELS 
SHOWCARDS 
124.728 
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Half a million homes... 


9th MARCH, 1956. 


The combined A.B.C. net sales of my papers 
amount to over half a million a week. Being 
weeklies, most of them are delivered into 
the home, and stay there for reference until 
the following week’s issue arrives. Use 
the Weeklies for your advertising. 


David L. Clackson 


80 FLEET STREET, LONDON, E.C.4 
Telephone : FLEet Street 2626 


Representing 
COVENTRY STANDARD RUGBY ADVERTISER 
CUMBERLAND & WELLINGTON JOURNAL & 
WESTMORLAND HERALD SHREWSBURY WEWS 
NEWARK ADVERTISER WHITEHAVEN NEWS SERIES 
ROCHDALE] OBSERVER SERIES WINDSOR SLOUGH & ETON 
EXPRESS 
A.B.C. Net Sales in excess of 500,000 


DISPLAY UNITS SALES AIDS DISPENSERS... 


Designed by MOREY (BARNET) LTD. 


MOREY (BARNET) LIMITED, BARNET, HERTS. Telephone: Barnet 3222 


Whether it is metal, wood or 
wrought iron 


WE ARE THE 
ACTUAL 
MANUFACTURERS 


Designed 
CHAS. F. Hi 


Our experience of Sales and practical advice is readily available to you. 
Let us submit ideas and prototypes and prove how reasonable and 
efficient a permanent display can be. 


i 
| 
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por THE d Wa (Z 
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PRESTCOLD LAUNCH 


NEW CQLUUR RANGE 


By 


ADVERTISER'S ‘WEEKLY. 


WEWS FRANC 


our Paris Correspondent. 


A cocktail party, attended by 
30 guests was given by the 
ressed Steel Co.Ltd. to introduce 
1e company's latest range of 
stcold coloured refrigerators. 
The guests, who included doctors 
culists, journalists, interior 
ecorators, psychiatrists, archi- 
ects and housewives, heard M.lI. 
cllhouse,maiaging director, of 
he Pressed Steel Co.Ltd., tell 
f a questionnaire his company had 
ent out inviting opinions on the 
hoice of colour in choosing a re- 
‘rigerator. 

Ile said that the information re- 
seived had been very interesting 
ind valuable, but it @peared that 
10 two groups of people agreed on 
uly one colour. This, he said, was 
why the canpany had produced such @ 
wide range of colours. 

A draw was carried out by com- 
nere Jeanne lieal, and as a result 
four guests were presented with 
*restcold refrigerators. 

A campaign for Prestcold using 
the main nationals and evenings 
early this month will hinge on a 
half-page in the Daily Express 
and continue with large spaces in 
the national Sundays and dailies, 
supported by spaces in the leading 
provincials throughout the sunmer. 

Besides this domestic campaign, 
sumson Clark & Co.Ltd. are also 
handling and placing the trade and 
technical press schemes. 


PATER CLOS@5: After 87 years, the 
Sussex Daily News has ceased to 
xist separatdély and has been 
incorporated in the Evening Argus. 
The Directors of the *outhern 
Publishing Co.Ltd., Brighton, 
which owns both journals, attri- 
bute the chanze to “continually 
rising costs, including the high- 
er price for newsprint”. 


The French Parliament is currentl: 
debating a project for taxing pos- 
ter advertising on @ national scale 
Posters in France are already sub-~ 
ject to local taxation, under a law 
dating from 1950. The state taxs- 
tion now proposed would annul and r: 
place this law; though it has been 
suggested that local authorities 
could still be authorised to impose 
their own taxes on posters, addit- 
jonal to the state tax. 

Sane 8,000 million francsare at 
present spent annually on poster 
advertising in France, about half 
of this sum being accounted for by 
outdoor advertising, It is estimae 
ted that the new tax would bring in 
something like 4,000 million 
francs a year for the national ex- 
chequer. 

Indoor and outdoor signs and pos- 
ters of all kinds would be subject 
to the state tax - with the excep- 
tion, however, of cinema and theatr 
advertising in and outside the cine 
mas and theatres themselves. 

The tax would be based on the 
area displayed within a given year 
and would depend on the type of pos 
ter or sign employed. 

Advertising in public transport 
vehicles - buses, metro trains, rai 
way trains and the like - woul€ be 
exenpt from the new lesislation. 

If and when the project becomes 
lav, all posters and signs already 
existing will become subject to the 
new tax, unless they are re- 
moved within an azreed veriod of 
time. 

x x x 

The annual Advertising on 
contest will be held on June 2 
and 3. It is sponsored by Le Pari- 
sien Libere, l'Equive and La Vie de 
Transports. A nunber of prizes will 
be avarded. 
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GOLDEN SHORTENING INTRO 


March 9 


CAMPAIGN 


A new Van Den Berghs and Jurgens Ltd. product, which is “not just coo- 


king fat ~ not lard - but a really 
yellow," 


new shortenin; that's rich golden 
was launched with a national press advertising campaign on Liond- 


© 


aye This is the first time that a colden shortening has been intro- 


duced nationally in this country. 


It is claimed that the shortoning, 


called Golden Dawn, makes lighter pastry and cakes, and that there is no 


need to add butter or margarine. 


The campaign, which will continue for some time, includes 15 in. by 
five colum spaces in leading rational dailies, large spaces in women's 
weeklies and 15-second commercial TV spots in London and Birminghan. 


Advertising is being handled by F.c. 
Oo 


CUTEX LEAPYEAR LIPSTICK 


Cutex Leapyear Lipstick, which 
will be available to the general 
public on May 1, was introduced 
to the press at the Savoy Hotel 
last week. It is priced at 3s. 
and is made in eight fashion sha- 
des to harmonise with Cutex nail 
polishes. 

Advertising to launch the li 
stick includes red and blac: sp 
ces in Woman ~ backed by Woman 
Own - and half--triple columns i 
the Daily 

Simultaneously Cutex general 
advertising will combine polish 
and lipstick using Woman and Pic~ 
turegoer, backed by selected nat- 
ionals, weeklies and monthlies 
throughout the year. Agents are 
G.S. Royds Ltd. 


CLASS JOURNALS FOR YARDLEY 


Advertising for Yardley Lavender 
starts this month with whole pa- 
gees in Woman's Journal, Good House} 
keeping, Ideal Home, liomes and 
Gardens, Housewife, Home, Heiress, 
Woman, Lady, Queen, Punch, Scot- 
tish Field, Tatler and the Sketch. 
Agents are W.S. Crawford Ltd. This 
campaign was criginally created 
by Neife Ayer cf Now York for 
dley in the US, and is also 
used in Canada and Australia. 


Pritchard, Wood ¢ Partners Ltd. 


SATEXSIVE ADVERTISING FoR 

The redesirned lightweightHot- 
point 420 electric cleaner is now 
being extensively advertised during 
this month and next in the national 
press, women's magazines, provinci- 
al papers and the trade press. 

Spaces booked include double- 
page, two-colour spreads in the 
trade press, whole pages in women's 
journals and twelve-inch triples 
in the provincials. 

Another appliarce manufactured 
by the Hotpoint company which will 
be similarly advertised is the IIB 
washing machine. Advertisements 
will appear during April and Laye 
Agents are J. Pcers and Associates, 
ltd. 


YAXA AGENTS: Erwin Wasey & Co. Ltd. 
have been appointed agents for Yaxa 
products, a group of Swedish-ovwmed 
women's toilet requisites. There 
are three articles: a dcodorant, 
an anti-perspirant and a body pow- 
der, and they are manufactured and 
distributed in Britain by Thos. 
Christy and Co. Ltd., and marketed 
by Perplex Ltd. The account became 
efrective on March 1, and the 
cy is planning a comprehensive press 
npaign. liedia to be used will be 
Daily Mirror and women's papers. 


T ADVERTISING 
4 
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CURRENT ADVERT 
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LANCE 


NG ATA 


‘ACCOUNTS 


SMITHS CLOCKS (TV only) 
for C.J. Lytle (Advertising) 
Ltd. 

YAXA PRODUCTS (Swedish owned wo- 
men's toilet requisites) for 


Erwin Wasey & Co.Ltd. Campaign 
using Daily Mtrror and women's 
papers. 

CAMPAIGNS 


JOHN COLLIER, using 11 ia. triples 
in London evenings, and large 
spaces in national and provinci- 
al dailies. (Greenlys Ltd.) 

VATRIC LTD., using national dail- 
ies, Sundays, Radio Times and 
trade press for new lightweight 
upright cleaner. (Robert Free- 
man Co.Ltd.) 

AUSTIN CARS, using three one-min- 
ute spots and two of 15 seconds 
for A-90, A-50 and A-30 on Lon- 
don and Midlands TV. (Colman 

-entis & Varley Ltd.) 

B.B. CHEMICAL ag 

commercial TV avi ew Bos ae 

te Sealing hog 

w ‘th. 30-sec 

TV last S& 

TRIC APPLIAJCE CU. 


ir 


whi 
comnenced 
on Londoa 
(T.B. Brome 
HOTPOINT ELEC 


indaye 


LTD., using national, provincial 
and trade press and women's mag- 
azines for the 420 cleaner and 
WB we zshing 


machinee (J. Feers 


ASSOc iates Ltd 


Wa 


SAVILE ROT SHOSHAKERS (division of 
George Wiebb & Sons (i/orthampton) 


Ltd. ), using national press, wo- 
men's magazines ani trade journa- 
ls. (Stephens Advertising Ser- 
viee Ltd.) 
YARDLEY LAVENDER, 
some in colour, in class 
Crawford Ltd.) 


METROPOLITAN-VICKERS, using full- 


colour advertisements in techni- 


using whole pages, 
journals, 


cal jourmals for new series show- 

ing impact of its products on 14 
major industries. (Technical & 
General Advertising Agency Ltd.) 

HANOVIA (lamps division of Engel- 
hard Industries Ltd.), initially 
using London evenings for Radisil 
domestic infra-red heater. (Tech- 


nical and General Advertising Agen- 
cy Ltd. ) 
CUTEX, using Daily Mirror, Woman 


and Womans vw for new lipstick. 
(G.S. Royds Ltd.) 

VAN DEN °SRGHS & JURGENS LTD., us- 
ing national press, women's maga- 
zines and London and Birmingham 
TV for Golden Dawm, new golden 
shortening. (F.C. Pritchard, Woo 
& Vartnrers Ltd.) 

RESSSD CO.LTD., using nat- 
ional dailies, Sundays, London 
evenings, provincials and trade 
and technical journals for the 
Prestcold refrizerator. (Samson 
Clark & So.Ltd.) 

BRITISH EMPIRE CER CAMPAIGN, us- 

ing six question and answer ad- 
vertisements in national papers 
and selected magazines. rrrst 
advertisement headed "Cancer - is 
it infectious?" will appear this 
month. (London Press Exchange Ltd.) 

SARDENERS' CHRONICLE and GARDENING 
ILLUSTRATED, using limited camp- 
aign in sejected national papers 
and magazines, including Radio 


Pi 


Times, to announce merger. (Lon- 
don Press Exchange Ltd.) 
THOMAS FRENCH & SONS LTD., using 


nationals, dailies and women's 

magazines for Rufflette curtain 
tape, track, hooks, and rings. 

(Winter Thomas Co.Ltd.) 

RECKITT & COLMAN (OVERSEAS) LTD., 
using jouraals in the Bahamas, 
Barbados, Bermuda, Br. Guiana, 
Bre Honduras, Cuba, Dutch Guiana, 
Doi. Indies, Grenada, Jamaica, 

Le ward/ Windward Isles, Mexico 
etc. (Intam Ltd.) 


| 
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HISTORICAL TREASURES AT COLOURFUL IDEAL HOME EXHIBITION 


By Our Exhibitions Correspondent 


The Daily Mail Ideal Home Exhibition which opened at Olympia on Tues- 
day is even more colourful and decorative than its many predecessors. 
The Grand Hall is dominated by a huge beflagged castle,with large-scale 
knights in armour mounted on chargers flanking its approaches. Within 


ttm, 


the castle a special feature, 


7amnous 


English Homes", highlights treas- 


ures from 16 historieal homes... Underneath are the cellars where visitors 


can see wine drawn from the cask 
and bottled. 

In the Empire Hall the Daily 
Mail has a large jubilee display 
in two sections, “Sixty Years 
Back", and “Sixty Years Ahead", 
linked by a_ nuclear symbol. Also 
in the Empire Hall Max Factor 
have a giant exhibit and closed- 
circuit TV by Pye of Cambridge 
provides scenes from fashion 
displays on the stand to TV sets 
arranged around it. 

In the Food Section a colour- 
ful atmosphere is created by the 
exhibits of many Commonwealth 
and continental countries. 

As their stand is almost below 
the bandstand where a Guards band 
plays almost continuously, EDA 
have “beaten the band" by instal- 
ling on either side of their ex- 
hibit an eight-seat open cinema 
showing “Eight minutes with the 
Stars" - four two-minute colour 


CHURCHILL'S BOOK: Sir Winston 
Churchill's beok, History of the 
English Speaking Peoples, which 
is to be published on April 23 

by Cassell & Co. Ltd., is to be 
extensively advertised at the end 
of this month and during next 
month. Spaces have been booked 
direct in leading national and 
provincial papers, and also in 
literary and political weeklies 
and monthlies. 

GORDON FRENCH:- has resigned from 
the position of Publicity manager 
in Scotland of Beaverbrook News- 
papers. 


EDA advertising films. Each of 
the seats in the “cinema” is fitted 
with personal earphones. 

Odhams Press have a cheerful red, 
white and black hall to welcome 
visitors to the Woman house - a 
family home furnished and -decora- 
ted oy Woman, in consultation with 
a well-known architect, 

The Gas Council exhibit includes 
a moving display where, on a slow- 
ly revolving stage, a series of 
tableaux tells the story of how 
life for the housewife is made ea- 
sier and gayer with the help of 
modern gas equipment and nylon. 

At a press preview of the Gas 
Council exhibit last Friday, Sir 
Harold Smith, chairman of the Coun- 
cil, said: “This exhibition, not 
only as far.as we are concerned, 
is coming on at a rather unfortu- 
nate time. The Chancellor of the 
Exchequer, in his wisdem, has im- 
posed further restrictions on hire 
purchase. ‘ie must play our part 
in helping the country's finances 
at just this time, but unfortunate- 
ly the restrictions have hit the 
manufacturers of the appliances 
which we are trying to sell". 


SALES CONFERENCE: John E. Woolley, 
advertisement director of the in- 
ternational editions of Life, will 
arrive at London from New York on 
Monday to attend the sales conven- 
tion of Life International's Euro- 
pean advertisement sales and pro- 
motion staffs. Mr. Woolley will 
be in Europe for about two months. 


he 
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"DISAPPOTNTING" RESULTS DEVELOPMENT LETIN 


OF COMER RCIAL TV TV FOR RESEARCH 


North Thames Gas Board had The publication of a monthly bul- 
found the results from commercial letin concerned with developments 
TV “disappointing”, Leslie Hardern, in international markets may be an 
she Board's public relations offi- outcome of a conference that has 
er told Peterborough Publicity been taking piace this week between 

Research 
cls, Paris, 
» Stockholn, 
that t hey The Orke 
ready for qucucs.e. They ption lionday for the 
prepared for the queucs, but they confi fererce delecates was hold at 
were not there". the offices of London Press ix- 
_ Unlike America, the impact of chance of which Research Services 
cormmercicl TV spots in this coun- is an associate. 
try was very small indeed. “ile 
heve writter. commerciel TV IAA DINNER; The annual dinncr- 
for the time being uni it has dcer.ce of the Incorporated Adv i 
iissociation will bel 
1 


at the Park Lane Liotel on Apri 


DIARY 


lLonday, uarch 12 
}UBLICITY CLUB OF LOKDON ccommercial television forum. Waldorf Hotel, 6pr. 
abate, SING CIRISTILAL: GROUP meeting. St. Bride's Church, Fleet Strect. 


BRADFORD 
"The Future of Wool 
PRINTERS' ASSO- 
} moot ing Horse Shoe Hotel, Tottenham Court Roade 6- 
3O f PUBLI( CLUB oF SUNDERLAKD & DISTRICT joint meeting at Sunder- 
land “sth Newcastle Publicity Clube R2£GENT ADVERTISING CLUB lecture 
meetings Clifford Price on “ExhibitionB’. 6.50 peme 
dednesday, liarch 14 
INSTITUTE OF PUBLIC RELATIONS LUNCEEON meeting. Sir liiles Thomas on “Can 
liationalised Industries show the Flac?". Criterion Restaurant, Piccadilly 
12.45 peme SELF-SERVICE DEVELOPMENT ASSOCIATION new mombers' meeting. 
‘aitrose Self-Service Store, 24-28 High Street, Epsom, Surrey. Sepeme 
Thursday, liarch 15 
INCORPORATED SALSS 4SSOCLTION (Royal Counties Branch) discus- 
sion on “Resale Price laintenanco". Riviern Hotel, linidenhead. 7.30 peme 
Fridey, March 16 
PUSLICITY CLU3 OF LEICESTER luncheon meotinge Speakers Denis Morris. Bell 
Votele 12.50 peme PUBLICITY CLU B OF GLASGOY lunchoon meoting. 
Sachern on “The Canadian Scene". Grosvenor Restaurant, 12.45 peme 
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| 

a 

& 

Tuesday, Larch 13 

4 

suUSCTRICAL SIGN annual luncheon meeting. Sa- 

otel. eme JOLIEN'S ADVERTISING CLUB Cr LONDON dinner. Speake 

a 

= 
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PRINT DISPUTE: LTS SANCTIONS 
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Individual approaches by union's executive 


CONTINUE IN NON<LMPA HOUSES 


The deep freeze in the London printing industry persists. Once again 
hepes of a possible resumption of normal work in some print houses rose 
early this week when the London Typographical Society conducted lengthy 
talks on Monday and Tuesday. But the thaw did not COmMe » \ 

Late on Tuesday Robert ifillis, the LTS's joint general secretary, sta- 
ted that his executive had decided not to lift the sanctions. 
the union issued a letter which urged all printers who 
of the London Master Printers' Association to reconsider their decision 


on whether or not to sign the int- 
erim agreement with the union for 
a £12 minimun. 

Cepies, it is understood, were 
delivered personally by members 
of the LTS executive. The letter 
claims that 140 non-LMPA firms 
have already signed; 11 federated 
houses have signed, and 126 firms 
have refused to operate the "sign 
or be sacked" notices. 

A statement issued by the LMPA 
this week said that even if the 
LTS did lift restrictions on firms 
not in the LUPA membership 
would not make any noticeab 
ference in the general prin 


5 4. 


le dif- 
ting 


LATE 


NEWS 


Council of NABS to form panel 
of speakers willing to address 
clubs, associations, or individual 
firms on NABS aims and objects. 

* * 

Eveline, daughter of J.W.i. 
Cassels, director of Admac (Lon- 
don) Ltd., has joined her father's 
firm. 

* * * 

D.S. Burry appointed Northern 
ad sales manager for ABC Televi- 
Sion Ltd. Formerly Northern ad 
manager of Hulton Press. 

* + * 

Frank He Dutson, honorary trea- 
surer of the Publicity Club of 
Leeds, has died. He presented 
Dutson Cup to club for public- 
speaking contest. He was head 
of Frank He. Dutson Ltd, 


Instead 
were not members 


position in London. A proper as- 
sessment of its effect could be ma 
de by considering the proportion 
of employees concerned. 

LMPA firms employed four-fifths 
of the LTS members engaged in gen- 
eral printing and periodical pre= 
duction, and almost all of these 
had been dismissed for refusing to 
work normally. There were 8,000 
LTS and Correctors of the Press 
members in LMPA firms. Of these 
7,200 had been dismissed and 3500 
were reperted to have ignored the 
union's instructions. The remain- 
ing 500 were in firms which had 
not taken action or had not yet 
reported to the LMPA office. Anong 
the non-LMPA firms were a number 
of manufacturing firms which car- 
ried out their om printing, and 
HM Stationery Office. “The remain- 
der are generally speaking very 
small firms and their total produ- 
ction, even without sanctions, is 
relatively insignificant", said 
the statement. 

A last-minute effort to save the 
jobs of 40,000 PKTF workers failed 
on Friday after Sir Wilfrid Neden, 
chief industrial commissioner, cal- 
led the LMPA and the LTS to the 
Ministry of Labour for a special 
meeting. 

Mr. Willis said after the meet- 
ing that he had been ready to ex- 
plore any possibility of a return 
to work for his 8,000 Graitsnmen, 
but the employers had refused to 
consider retrospective paym) 
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